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40 399 BIEE A A7IHE BAE 9 shielrk A3
eigen—value 8631 3428 1562 1.387
AT (%) 41102 16.3% 7440 6.604
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Solacl BAe 4 olde] SHYBoR PAE HAS AHHAE Q)
A, A onA, Azt A, HAS AR, TAVEH AR s o)
holnt AAET. BARAA Tel A4S AN GRS A

900] wigrzl), AGFI(Adjusted
Goodness—of-Fit Index; = .90¢] v}&4]), RMR(Root Mean Square Residual;
bR} ZAS= nla]), RMSEA(Root Mean Square Eroor of Approximation;
057~ .08°] w}e+3]), NFI(Normed Fit Index; = .90°] whgha)), x* (Z&4% u}
#4), x? o w7 pak (= 057 kg S ol &St A H(Hair et al. 1998,
Chapter 11).

1) Ba= Qx|

HA= oo thak Felg ol BAS AAF Ay} <FE 4-10>9 4 o)
AL AFEL x2 = 1358, AHFE(d.f) = 2, p = 000, GFI = .98, AGFI =
90, RMR = .021, RMSEA = 013, NFI = .99, CFI = 9921 #Ho& e}

AvH o AP AoR vhehy
2) BAE ofu]7
BAT ofulAe] Y HA BN ANF Ak <E 4-10> 45

fr=(d.f) = 2, p=000, GFI = .90, AGFI
= 90, RMR = 014, RMSEA = 341, NFI = 93, CFI = .94%1 3 o= 1}E}

[
oo T
=
w
oo
2

7Elo

_

o 2~= O
AYPw AT X
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A7be EAG U@ Beledl AL AAF A, <H 4105049 2
o] AFE AFBL x2 = 9572, AFED =5 p = 000, GFI = .90,
AGFI = 90, RMR = .044, RMSEA = 231, NFI = .90, CFI = 90¢] Ao=%
et Aud o Age ow deh,

HA= Aol g 08 TAE HAAG Z3 <iE 4-10>0A <} 2

& x* = 15853, AFE(dD = 4, p = .000, GFI = .90,
AGFI = .90, RMR = 019, RMSEA = 415, NFI = .90, CFI = 903l o2
e dubq o A e sloR JER

o] AYE A5E

A= thek Felgel BAS A Ay, <iE 4-10>0 A9 ol
2?2 = 1185 ASEN) =2, p = 0025 GFI = 98, AGFI
=91, RMR =040, RMSEA = .120, NFI =.99, CFI =.99° Aoz e} A

WAo A Aow e

A ool tiEk gleg] BAe AAIRE A <3 4-10>00 4 9F o]
X

2 =848, AF=(d.f) = 4, p =.0143, GFI = .99, AGFI
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=94, RMR =037, RMSEA =037, NFI =99, CFI =993 Ao= ye} d
HltA o7 Ae3 Ao Ve
olelah sheleql BAATE T < 4-10>7 2l

< 4-10> a4

=
S x> | df | p# | GFI | AGFI | RMR | RMSEA | NFI | CFI

o4
BH= QX 4 | 1358 | 2 | 000 | .98 90 021 013 99 | .99
By oujx| 4 8130 2 | 000 | .90 90 014 341 93 | KA
A7t F4 5 | %72 5 | 000 | .90 90 044 231 90 | .90
BA= A 4 |15853| 4 | 000 | .90 90 019 415 90 | .90
AT 4 | 118 | 2 |.0025| .98 91 040 120 99 | .99
Ao = 4 848 | 4 | .0143| .99 ROz 037 037 99 | .99

£ x? =215084, d.f = 137, p = .00, GFI = .93, AGFT = .90, RMR = .0174,
RMSEA = 0439, NFI= .89, CFI = 959 = zt= zos veht 7x21¥
& BAsted 2 R gl Aer yveketh a8 Ad P e we
BAd= ko] mANEES AuHEol o] glojA thAYBRAS HAEsEs
ate] 2 Age] Aol o] &aGirh. ek SR o]gH 6719 AN
A1 Z] % (construct reliability)= 909 #S zte o= yeryt agla

LAl T 5A4(trait)el] AR EE HEES Kok Hawdt %5 @ (average

o
o
o
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variance extracted; AVE)%E 909 #<S Zte o=
A= TN A= 73 AVES 59 7]F R
A ool FEE2 T 74 Jid Sl dE dEAdS THAAL o, o] &
== ol&ste] A JIEE Y] #HEAAESE A6k Flo] AAg ZoR B
ot} 3 Hxo FHElFA(discriminant validity)S 2714 #hHow H7}s}
Ak WA, MeE 3] Aol MR UEZFE dotiy] st AdAls #k
o] Ao gto] 18T 227tE Ao H gkt Anderson & Gerbing, 1988).

A AY <5E 411> 8F o] yeiton, 1 oolele] Waeit 00 T
630 % Uetsith T3 W Ao Fugk 245 flstke] AVE el T

A7 gre] pASel o5 7R tH(Fronell & Larcker, 1981). 2, 7
TN E tE WMeE ko] AVE #hol 1 FANEREe] BaAls Ak
o 2ok AW 9 gEAdel gl Zlolth R A <3 4-11>0M 9 2
o] T/NE= AVE @t 900132 YEhY i IR o8 T4

=] = Hyg v E

o St #{x 1 2 3 4 5 6
1. Bz 91X 246 141 1
2. HAE o]nX 372 284 15 1
3. A7t #4 315 269 18 61 1
4, 2= A4 209 180 .10 16 63 1
5. AZNES 208 159 21 53 59 56 1
6. Ao 237 276 .37 34 .09 17 13 1
Cronbach a .96 91 90 .88 .79 .84
T4NE A=A 99 99 9 9 9 99
AVEP 98 98 9 9 98 98
baase. X =215084, df=137, p=00, GFI=93, AGFI=90, RMR=0174,
e R RMSEA=M39, NFI=.89, CFI=.95

a. Ao EELXIEETZHiwo standard-arrar interval estimate)o| 12 ZESIK| 22
b. AVE(Average Varianoe Extracted).
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3. ATEFY Bt A7UHe AT

1) A3Erdol Hrlel 7o A=

=
=
Ae ATEY e TR E%O]ﬂr LISREL& O]%?}‘l H“Zjij <29

= RUi |
4—1>°ﬂ AN vksh Po] A wele] AR AnE % Agets Ao

RMSEA = 0000, NFI = 98, CFI = 97) Tk ﬂ*ﬁtﬂ?J BiE 2 HEH
= 1A, BPE ojnx] A7ztdE #F4, B AhH)S A Hr (R® =
0.35), 30% (R? = 0.30). 40% (R? = 040) 40% (R? = 40) WAWH=2 4w
= ANE =E 242 59% (R? = 059) 68% (R? = 68)% AWE+&= Aoz
e T 2y AR A A3 dnkbFow A9ek Ao bs
o B <9 4-1>0lA4 B g ko], B AFEEAA AAG T 5N

7Fe-d p < 057l A 3719 71l BAIF R Fo3%k Ao R e
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7, AZAG kS 15, tZFE 2552 p = 01 FoolA Fozxe o3k
[e)

B e et web] Hi e AX 0,
HPE ouX= aARkSe] S v Folghs AFUHE Hins A5
A, BEAGF e 13, t7h2106E p = 001 FElA Fo4Q dFE WA
t Ao vebdeh web  Hipt 7124k

Azbg FAL IANF dFE A Aelgs A77H Hies A5 2
T 29, t3h2 18R p = 001 FEelA fFoAR] FEFES vA|

T Aow vepdth web HisE 71200

B A aAS gFE v Aolge AT His

7, BAEAG G2 49, 1A 317 p = 001 oA oA

= o yehdth mebd His AAE A

r—l ,J>
o2
(

SL
o
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X

IS AWEolE JeS v Folges AU HLE ASe A3 4
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x? = 150.35, d.f = 141, p = .000, GFI = .97, AGFI = .96, RMR

R? (A Zt9 E4)

R* (A= 21%])
R? (BA= o]u]x])
R? (= o)
R? (7%
R? (AE-9] %)

7t

ol
X
o]

iy

NNFI

.88

NFI

.96

AGFI

93

GFI

1.00

RMR

27

0000, NFI = .98, CFI = .97

df

264

XZ

300.97

0.11, RMSEA =

4-13>9} o},

058

<3
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(1) 7F4 Hz1 9
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0000), df

tak

90
2.72
19

2.13

2.58

96, NNFI#k

o

T

dEA

12
o4
23
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07

X ?7F 300.97(p
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ARE=

<ad 42> 2749 TLATRY ASA

(2) 7F4 Hzol B4 (Zdxjol= T 9)
TIPztol= TES A Ay AFEYP] APEE Hrtelr] f A

A4E <#E 4-15>¢F 2}
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<E 415> Zlabol= mEle] AFw BA Azt

P X? df | RMR GFI AGFI NFI NNFI

Zgiate]= | 1.000 | 86.83 | 264 27 94 93 .96 96

AAFEEY ] AFEE X 27} 86.83(p=.1.000), df= 264, RMR#2 .27

GFIZS 94, AGFIZhS 93, NFIghe 96, NNFIZS 962 ueh} myel
A= ol 2o Ao 7 e

<¥ 4-16> T W}o|= T BA A}

714 B A=A tgk H] 3L
SE Hiy | BHE Q1A = 3% 37 3.15 O
Hip | BIE ojn| x| = u14nkS 05 24 X
His | A4E 4 = 2240% 39 1.25 X
Hiy | BRE A = a7 53 3.07 O
Ho AR = Ao 33 2.74 O
p<.05
EEY A3 tgk2 A gho] 1.960]/ el folsirtar dekgh
ZPaol 2T AR BAANE <F 4-16>37 2o vgSS <Oy 4-3> =

FAASANE AFEH BAE QX9 nARES}
B

o]
AN ARZAGFE 37, ti2 3152 9 5A ERSTh

aANZETO] AANA HAZASTE 05 tHS 242 Folskx] @A YElgt)
A2y FAIY aAnSZIe] AAA HAZRAFE 39, tak> 1.252 9l
A R Aow e ol A ARAS

xth = A4y aARESTte] A
© 53, tak 3.07= FolshA yERsT. A wk
A AZASTE 33, t3 2742 §-95HA YERT
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P X? df | RMR GFI AGFI NFI NNFI

et el | 1.000 | 15035 | 264 | 000 97 96 98 1.10
deaAdgzdFxzrge A r= x27F 150.35(p=.1.000), df= 264, RMR
e FI#t2 97, AGFIZES 96, NFI#k2 .98, NNFI#k2 1.10= e}
5 4 A e ol £ HoE e
<3} 4-18> e zEeo] B4 Ay}
714 AR AZAS tak H] 31
Hs3 Hi| BE¥= <QlX A 35 2.71 O
Hiw| BAZ olux= uAws 50 2.46 O
5| A2be 54 A 74 2.70 O
Hiy| 2= A% A= 31 1.59 X
H, AT Aol w | 34 2.49 O
*0<.05

wEE Ave] e A gol 196olaol frolsitin waratt g

AQEARPRA A3 Ge<E 4-18>3 ok Bee <IY 44> )
H495d ATRAPFARE AV BAS AAsh nAREe] B
o1 A =

BEATE 3B, i 271% FosHAl dEt Bill= oju ]9} a1
! HANA AEZAFE 50, tHhS 24622 fo|shAl YERRTE A
7t FAY aATNSHo] JANA ARZATFE T4, tgh 27002 {238t
A debgth BAE ddn aARSge] #AldA ARASE 31, take

Al VEbstTh RS AT o] Eoke] dAN A AR
495
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The Impact of Hotel Brand Equity on Customer's
Satisfaction and Revisit According to

Hotel's Management Type

Lee, Sung Gak

Department of Tourism
The Graduate School
Gyeongju University

(Supervised by Professor Lee, Chang Ho)

Abstract

This study is on the effects of the hotel brand equity (brand perception, brand
image, perceived quality, brand association) on customer's revisit and satisfaction
according to hotel's management type (direct operation, franchise, consignment).

The major findings of the study are summarized as follows :

First, this study showed the brand perception affected customer's satisfaction.
Only the direct operation type in management didn't affect brand perception.

Second, hotel brand image didn't affect the customer's satisfaction. Any types
of management but franchise didn't affect the customer's contentment.

Third, perceived quality didn't affect customer's satisfaction. Only type of
management that had effects on customer's satisfaction was consignment
management hotel.

Fourth, brand association affected customer's satisfaction. Every management
type except consignment was effective on their satisfaction.

Fifth, it was indicated that both customer's satisfaction and revisit were
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influenced by brand equity. All of the management types had effects on
customer's revisit.

It is considered that highly perceived leading hotels have been used for social
meetings since the five—day workweek started in Korea. Also, the fact that the
perceived quality didn't affect the customer's satisfaction was resulted from
hotel staffs' poor services, high room rate, and unsatisfactory hotel facilities. At
this point, it is suggested that hotels have new management mind focusing on
improving quality of the hotel and employees' satisfaction which are directly
related to customer's contentment. The result of this analysis showed
consignment management had been the most satisfactory, and then franchise
management, direct operation management in order.

This result indicates brand equity of each management type affects
customer's satisfaction and revisit. Thus, it is suggested hotels keep trying to

improve the value of their own brand equity than management type.
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