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= AAEe] oW 1AFE AUE AYstn YA, g s
A sefetis Aol WA UYL Fxskn k.
)

Spiggle?} Murphy (1987) & REstE F3sto] A7}, o|u| X, €%, ¥
7V O ol &AL Agd wert AR oR Hxo HdEe JTF

g A o|gwAe ABAEe, 4%, s, AT EAA W
G Som Mue gL wAm, Td Azl AFEY TH 5 AEY =
s 4N gL 1f<1L Ro% gokrgT

ol g} o] Q.21 -

E
At &g ATAAE 2

Fo17] gl BoAlA ) g8 o Muj At B

al

NaEA gmowe] BAol ud @RI gov, ek nAES A

Ao s wAe] st ud wee] Z4o] nrh

kS AAFL k.
wWebq B Aol e

A2 A Zspae Jidg Bl Akl E

—

N pas =

glAabsldl A7 (well) DA (being) & AR = 9
o] 9xlth AMgle] B Aol djow A

a2 2 ERMEJTHHKOTRA, 2005).

44 (well-being) &] ol YA (wellness) oA S F+ 3o

(3t 3, 2004), AbslgtelA ARl ds Aa =dstAdv(o] < -

Ay, 2005). AFAA onjE = BEIT Y-S Lo, Packa(1989)
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Logme Y AR, e7h(1997) e WlelR A9 ol dnh} £
A O AQH BARA A, PAL AR H BAEE Fackn o
Seh(o1 4%, 2004, ANE). Tl WY Aol AFH/] AR A

ek 20024 WREQl Aow detm glow, 9ol o4
s SA A 21 Qe o] ZolZarele avlehdal T A&
2 BaME 2HA7] ALATHEIAAA, 2003, 12).

o_>|:

g 9 47L-4 T8 "401 -4’\12 Adte] AA AxEEA Ad 2 d
s 4 (well-being) & PHAIY Eoke] F o sbFrt H7% skl
(o]}, 2005). Tk Age] A gojo] AAA drle] gt AH| A2
Hilo] ZyEA Ak JEx o] A glo] ZAERY (well—being lifestyle)
of oo} AW AH|Est Aol o] E ARESH ol ol = RITH(FE <,
2006). ol9} tEo] theFdt FofolA FHEA Ay d-EE @ g
A AF7E o] FoA gom, 1 g2 <X 2-1>7

ATAH(AE) A A v &
Natural Food 2%7HAE A5 WA,
H(;{n;kiire& Natural Fro A F, AFCE AT T,
(1988) Food Shopping 2AEFH7 R U =2 AR, AE
o] gtRTE JUHE USSR
Thompson & . tholojE | AX|RAE, Al o) o}
. Wellness oriented .
Hirschman . B, ZA7E A% A, AATEFHF
(1995) self—care practice N ABAEN ARAE N
FAAA AR, F& A,
FX1EF Anzaae o As £43 x4, A7890 A%
(1998) AR, 714 &5, WY - HHEE
£ JUF, FH4 Axkg S

_14_



o
”rvmo E.D E’M ﬂ io s
N o ne N o T oo | R 1r
i o A i N o
oy w oF % MRy ) R U ,,
W ) 7 - o | = o - m 7 1
~ i - M= & w R e oy o
—_ ol < T 5o B ox H | & - NS |
< o X 0 o X Ho X blo X
= ] N K] . om i ~
- mﬁ Hn WM oE | T MFL il 0 - |2 O 10° ’ e
_ o - Al _ —_—
i Y NS S 53 i =
N — X ‘mW N OO - Z.._ ‘mW — ~o o N =) Gy -] .
SENETIE IENLEAE: ©5 | - &
< EE \..;IO ‘_‘vu_orm ‘IEr O | — <l ~a —_ X N OW " ‘_._vmo w Ouﬂ
% DEE|ERD N N N s w T
o NI o MR R X o
o LN T 'R LS I g mo %0 - I
° el w2 o PR i B | oW |
A ) . e o wy | N X B oo ,%m o
~ o ﬂl, n_ﬂ - Wt o oy oE 3 o N | © po | "M TR ~ 2} In
e Ho| o D | g T | Ho = W o~
T e R m L ER T iy
o @ mX | e A | oF ﬁﬁ T R | A e | o dn W E o Wawu e
k= o —_ 55 OB | RN N dn | RO RO Ko vﬂ Ho
= =2 - |5 & T G G N
o — m © 7_I ST —_ yal OW
zT = ) — o) 100 7o° )
w 9 5 X o —
Jl + W n H mo E_.._ n_Alo ZT ﬂ J@‘O ‘WE o
3 o o & - o T4 o | R -~ | = <
oz = 8 S e < ~ i m° ™
g = = O [ | = gl e ~ = il P o
2 e m = o o = X ,mx_ X ° o ‘_ﬂoﬂ
= 2! = A MRS o T N
v 3 < AR, Wo O | = oF = |~ ° Nd — =
c 2 o T 3 | = T JE | T — _ L L,z o
[ > < o = o )| w = et < EM 5 < ol ,A.._ o) _
— &) = mLu = .9 S~ J_v m_ml b 0 = o = = . o° wl
. S = ebEe P OET T “r oz 2
Bl — X m™ T — o X =
N 2o ~ " ol I A N ™ T 7oy
—_ o0 o s () ) O J.c NO —o
X = O (@) o N ~ o % T a
M = xQ > SN ~ W
N2 A I~ o o O| g O T~ —~ A*ﬁ o
J@lx_ N m o (@) %o S ~o O X < D._ﬁ ~ | —_
~ x| = X o < — e %o
o &~ |0 NE S| S| S | B < | W = a2~
o B NN HQ S | A el ) IR — A
& ~ NN N T S| S o o W | dm
~ 0 /nud\ J—,NO N o .
w7 oF Q| R
N 7w
oF

- 15 -




20041 AT SAtel A 203048 Y AAAES o AN
B A AR A4ARE B 2 A HSH Fxo

st Ao AAA F(28.1%) x}7l7}f<lé§i(17.9%)iﬂr N1y
3t Ao A 2341.9%)7F 7 =S AFE JEgt (3
2], 2004). ol AASFo|Y Woroh MABEe] A FH A
#Ho SAAFE At Qdvh I A AA AFAavE HEE 2004
d 141 ot EdE=g Ay Au| Al & Foew, hH7F YFE =

ol AR Aoz Agsi

o
A AN, BRedde A8, 195 A}ﬂ" A9 5 AEA 847 08

Ao wo x}o% W PhE A8 e age s
Ut BAE ol Wel A ARt e Aw

=
1o,
Y
O
=)
o
Az
o
o
-
=)
v
=
ne)
_Q
FU
_>,:
S‘i
o
X
&
%
il
N
i
)
9
~

2
o) tH(A RIS, 2006). wekA A}ﬂ%jb&oﬂ EQW duldFog A
|2 Lo B3t FHTo= ZdtAo] Hd @

Al
“
JEstel ] EaARSE A WAHD Ut By

o
=
N

K
e
)

30y

BotAhe AAE He FETe S AR vl A| N, 26t
A= 2o AR olYel ‘TEol A7Y 7hA AZItkE xpo]lE Kl
=, 22 A7 U ek G Wl el S92 /7lE AE TERE
& AZaks 0] ohzh FUR AL 44T H¥A7E BHow
A F71s A S vhebEes o] ZakAZQl gholvh(RINISE, 2006).

ul o] YFdupA A4 20009 A st JERl B2k AE
A7 A &E7FsA e F70hs ghol ZAER (Lifestyles Of Health And

Sustainability, LOHAS) 2] ¢kxt= Zstd Aol stg] Al AH| g HS
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A gsk= AbEEo] of7] EIHETE o)A A &HTFsAdol e Abs o] A&
Box dA sAdel Ab= JiQle] &7 wHAIgE HaEsH A 7HA
TEEOAE o Ho, vt E ALY Mo} 2 FFe] AAd
73 ol&¥ 8 9 &5 7 F e TAA skl ok A 5
P oz dEss AASH Y BIRAS & A - BHESIY] FEE
NA & 0101 E8E v FHE 2o data, 2006). whEbA
W Ve HetE REoR By Qe RIFA(LOHAS) &= A1 2

o) ke
RE]
(2
(03
o
v
=
o
=
2

o _]}l
2 o
rir
B
=
£
i
(o]
u
>~
=
ot
ol
é
oﬁ
L
3l
F.:
10
Ru)
!
X
ol
B
52
rir

| A i‘ﬂ]?}oi’ﬁ ‘jrS /‘ﬂﬁﬁﬂ A7yetar %ﬁi—% é&% 4 —/F 9}
i shs A e AH|ARES] o]l ZAERI S oS HKOTRA 8
AFEL 2005).

¥ 2-2>F¢ 493} ZIAE v ygow
el (lifestyles) ol &3t 7221 /g2 v

o R oz
BN JPﬂJ

/\

L2 4 B oEds, 23
e 1A, FHE, WS, v A gA ] A&7, AFsl 7] Fol g E
MFow A} 2afAo Zolds 2 Ais] 511 Sl

<3 2-2> 93} 23440 vl

T Well—Being LOHAS
Well Being | Lifestyles| Lifestyles| Health |Sustainability
Herst |-k - 4B - 4B -S| wEE
g cAEE A A% A8 | 3asn | Agske
eS| EA AR g | uEsan 83 Ade
IR | - ete |- 97} | WSk - AF3] 9
g Al - A - o7} - ..etc 7101 8h=
etc - ..etc - FAf ol A
- ..etc kg 9
- ..etc

Ag: WFHn|2yAsdA7+s— KNBI(2006). Preparing the 4th LOHAS
Revolution, The Natural Marketing Strategy Conference 1§, =
2F A2
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AE7hes 49 v5e] ERER ZIAg odsta vk Zaae
A3 o] Agtd 2njAEe GRS ek, 1A dde A
ZyetAl Azbehs AHlE AW fARsk ol et Zekiae JHle] A
A, FAA A @Y R okt 474 Behs WA A 2] o
e welrh L3 A A7 el FoielAl =HE vld &n7e
o) A&7 AAMA ) oledt AEWAE S AFEES ZEek
é

g 2okae AR ol FAIYE A3 Qe o, AHE, o 4
ob7b FE74 aEditte WelA ApolE Bt B EA A iﬂlx}—t— g
7elxlo] wjg vto} 7pAE FRA 0T Folate Aol Slvh. A=
S B39 Togde F du YA AAZE AABFAF ?UHU}XIL il
AAN7IA ke glod, Zaase AAALS JeiMe A" 58S
g @ okyel o v A7 R A (AAYE, 2007, 1),
RAAFS AMS A AW7bA] pujddEe] G gk oE Fo] 9W

—

Zo] A7) A AUEANE Aol &) Adl B35/ ey,
RIHAFE A ITE ¥ AEALA TL AR Y2 AT
4 oh=A 59 o%E weldl AFS TUSH: Aol F zekai
G AW Hol @ B40] £AE oldleh BHE B Wl HO A
o gololth. o]e@ RakALAEES FJuel %, FEFIe] A5
A ghor], mapsolm wlwALl A7 2 Sl Zlo] S4eltt. ol

ek 2 EAG AAE Fole vl frYES Bahadky
A% wepgerel wstn otk SRR oleld gl o9
folA Zakazh Wyel A =R RAsn e et
- 87, 2004).

_

2
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<E 2-3> A} mabao] AnEA

T & AR AH] B EFA AN

2HAE (AT SS9t A5 an] AT @S 95 oeld )
FQau|EE| 9 AF Ayt o NF W g7, obdud Ak
o s S5 AR WAGE RAATEHERE ASSE FE A8
T gy b A=
2Bl BT g ZAlo] e BAE

L T R PARS IES - B9 A9} v]e e 23} =4

Ag: WFHn|2yAsd7s—- KNBI(2006). Preparing the 4th LOHAS
Revolution, The Natural Marketing Strategy Conference 1§, =
A AL,

MEAE AY AA 2 2HAS usAn, dFAs 4y )
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g o] o] e 8 mAE AL mafiolth(FEE
w3 ZakAs el F4 Aol E
Folgts Apol7} ek F

StaznAEe A/FAQA Al Agoleks M7} HajRinks Mol
ohomEbd &2E, =99l wo] ARd JAeAF st v2d A
2o A% FA) A A o au ATt mahsnn A
g 8 & Q. o]Yst ZepAAu|Ate] AH] 54 JHEH g E AV E
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CE 2-4> BEAZY N5} o] T et
- ARRAFS APt
— 3 AT A LA o
A H 5o A 4otk 874
- FRd ABAAES AT FR AT
- @7 13 43S nds s A9
- AYARE AT AFS T
A7) =3 KN Q23 o CRe
copname T PSR AR 9 S AT AFS dEat.
|- AL TelE BE AT 20%9) FoNEL AR A &
-1 "0
&97} ek 7F5A
- A bsw AR o gat
- A%AbsR wHow ANE AFL Azac
- AAAE e 94 e 4 I
- maaauAl HAE FhAE 199 AFS HEA | A
- AAAE AZeE 94 e A4S A
- Apae] A GEo] okt ol%d e, vebrt FAlel
2o & 20717 Azkske, AR n e Hel A
o] B2 x| 8k3}
AL A gk e
— JbAel Arid o wAtE 87 Aska, YesE, ux
EEH AFS Aulnh AAunks Aol 22 AE
HEAS MEHA e AF, ATNsE FF7)E drol
2% 94 2o AFEL 4B
ZHEE L ggaae 4% AEow @k w=d AF A7HE, w4,
AH|E A -
ESE L s A, G, BRA Sol Bol7bd e AFS A
@ g},
o] Sk q
- oA EEHQ AFS avldh e
- % §7) 5ol AbseA 2w e
- A%bed AFE Z SRR AFY FES AT 5
Qi el@ol Fbsd FHES Tt
= AAEo] FTE b6l W FFEWHL Rt RER:

Az YFde| =Yy AdT4A— KNBI(2006). Preparing the 4th LOHAS
Revolution, The Natural Marketing Strategy Conference 1§, =
A AL,
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of e ALbsd LM AZets Lulddeld 19904

B agEdsds wan dolmartel F shtw, wRelqE

SAHY 23 anlage] AY gu Ak vFe) =

St Senn 9% J1FES AP BSn AA A7 9
e

o] x| 742 Zybsl= EAetn st (Nancy,

)

n=ro] YERHnA"g AT A NMD 7 23kete ZalaAgde w2,
2002%E wWid 8 W& o wa ZakAiu|xbe] gt uiAle
MAE AT o] AFE all FHE ZEotAAH|A ERIE o]
o] A~ (LOHAS Consumer Trends Database)®l st 2003 olli=
ul A A AH[RFE] 32%5 L& 6,800%F o] RIAALH|AE FH
o 2,268 delo] Eot= AIErEE FASoH, 2005ded= B
AA v AEe] 23%7F ZakAAn| AR ZAE QT BEsh AEA = o
dol 61%= s AAlstaL Sl Al ®E YEHH(RIRIF, 2006).

g2otavt AAA R e deAA @ A vl=2 AR etAp & o]
(Paul H, Ray)7F 1998 157t o] vj=injass tdoz 154
Ax AN 7R HEARY] AaE ERESE Zlo] AVI7E HAAY e A
Al TThe Cultural Creativesy & &3l w|=<l 7F&d 5,000%F ¥ (17
9] 26%)°] Cultural Creativeset= AMEF 7FX S 7FAAL Qohal 5
FetArH(A A 3] - 4<l3], 2006).

oje} e TatALuIAY] Hu 542 7hAo] x
=9 7HA el FE = AFe] = 770 Az
e ER AFEsUE Adgstuets HEAE QL Aoz A=A,
NBAEE AFEFIEA, Zatain|zte] X5 Ffdte 7ol BA
A8 2L AE7FA Y FrP s A sk Ao®E vEhdal gl
U< 2-5>. 3 o] 58 palo] el 7hx|o) iR &&= AEFS
kA ok Wk ofyeh thE AbgEEo] FishA XstESE FE A

(anti campaign) & HolE AIAHE Holal Qe Aoz e

& mAE s Al

S elthi= Apaolt,

Oft
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< 2-5> Estaabxs 542 12709 FeMy

T Zaka 4] P
1| A8AAA AFS A
2 | #Fuzd 437
3 | ALRE Aed AF
4 | AETFsEE ned wE AFel 20%9 IS AR 2 897 A
5 | Fuel A9 AF VdEaRs 45 TR

6 | Avagel WA 33 wels 7o) 23

7| ANSE AR ole

8 EMI A aHlE A getal A&7 ARE ol & AlE AT
9 | A ABE AZEE 94 YE S I

10 | AE7Fsd 7oz Ak AlE Ao

11 A&E7bse sHoE A AE A%

12 R ALHALY] A E FFEE 7)Y AFE A

Az 4w E(2005). wHgE AZbeke HE53E AnjA; 2k, AlsEzE g
H 4935 (Natural Business Communication, Economy 21) 1€, =
2} A=A

n) = EARA @ AElo| A Zhe A E
o] A& 399 289 Uy e Adow A
i, 2005. 5). HmoME EHAZE A #d AYAETE ofv|
2004d 7% oF 2,200 2¥E A3, AA
55007 ¥ AErt 2EAKo EAS Wi s Ao
H =l Zhe-dl 20059 71 23%° slEsk 50004
olm, &F 10 ojulel Anzke] 50% °]Fo®E Hold
Itk AR Ae- ok 30%7F BZakAsu|AGl o7
FotAaad] Hoto] AASIHA oS AT 714

Hola Qo (Bt A A AR 2005. 10).
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2006 Agom A ZAte|A = W= mAY ZAPZ]#QI NMI
(The Natural Marketing Institute) &} £33 =] Z3A48| A A s
S 2AbeE A3 o] 2t ALH|AE 26.6%%E U] 30%°] B
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g Be Az oA AN EAS oA e AT = o
=

Al BB 7HXE FAlekE WEAE] &2 olofA] gk, oAl 4
Wogl 2k &AM AlgZE 23 okal st (S Al AL, 2005, 10).
upeba ZopAE shue] f-3fo] obd AR I An|A; oA Al
of W& FAZQ EAET} Hojof gttt shuHERl A5 Awd g

SRR Sty 2RHNE ZEh 398 Pl vk ds
Bety] wielth 1 ER MF SEi mdE e 4w 2 g
wIF & a g AAE AU FEAL mAANE Adehs wat

[>

2 AstEe] v A2 A AAolgkal & Jlojth webA o}
& 2nAEY gaastel dgstel AEsIY W I 54 W
ot ool Jwe] eFHtta & 4 gk

Lol

N
-~
K
_|L
rulm
Olr
s
>,
o
[‘ U
o,

_LI_4
2
X,
X
[‘

mlo
%
ri

7] 9sF Mol Wl AlFe AAolrh
F/l‘i %m%@ Agow 9EZol wuHol b, Axo] F79 B
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= = A o)Al FHTE et Aol ok A
ek Aw Al 9l wEE flE) EE ke g FES S8 A
& HE ok dhz Zlojth(ZatarAY AT, 2006).

= obA7kA] Zekis Aol &g AR-elrt AgtHom A
Sol RS AV| ofed Wk ofyet feuEtelA A=
2w A I ohdrh ey 2ekag wyste]l FulMs $7
TEATI HALNA A T EAEAE AUl 7P A5l
des Avnd Ae @4AFe] 9y tEA

& a
g8 AAQl, suysA AR 2V AReE, AH TEAA
o

Ms Ak APLE Bl v Y AsS d8te AMEEY BRY
=, ABAFE (cafe.daum.net/refarm) & & & Uth. TS AAM7t=
7] = AAsty Ba=E A

& 2A2EE A olv] AdUst FYS
e 5% ME PuE wolw grke] ey
Fol mahael Ade 2 AW A% 1 AAY & F AW,

Selibete] Aol ojnl sl WY Ade] @A

L oOigro® 2aak = 9y] WEel @A $eu

2 5

S AAGoR AVNAEAYG A THE F AU
t}

obd XEF A ahdo] Arsl A YT} eFo] FubE = A A

2 Syt 2% 549 otk Ay hES BE A
27bs 3 Absl o) wEe)] e AAss AFRESY] who] X AEe S w
= A0 797 AEAEAAS s A ol AnAE AE7bsa

H| & F73h= Aot (Bt A A AR 2005. 10).
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Ir
.

© o ot o
to r
=3

of7b= ARE A 71 S S Aes At vk olgA A
HE4Q Fiss T ARAEY olES T8 & dE He A
spetal S F RS ot A oH (BEFAE, 2006. 6), ol w
2t S AF38] of7]e e oE orjAelgta & Sl dWe i
He 9ol 2aarh S8 H v (S, 2006)

20 E7E g kg Qo ek A AACA T & ARl
o A= olm] Ak 1980t F-E ZetAvE AHEER FA T
AR om, 19909t 159 AWEsiel matAal An[EAel o
3l BlwA ApAlet APHor ANFEALE e ).

2005 AW Yol sejdle] A3 ZaA AEZAF]FE NMI(9)
= YFdrA " -4 Natural Marketing Institute) 7} vl= W =38}
202k @ el Al 5000%F 8 (M= AJRle] 23%) 0] EIFAALMIAE
By glow, ZaAAER 7ol st #4do] 8100W H(38%) = X

] 3 BHEAG FE7F 20059 2,2689] HEjo] o]2w 1 A
A e ud 7 ARG o] oleks ARl 7]/1ste], 9-2vete]
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o
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=
Gt srejo] B ool a5 FisFol
ol @ b Fed oARA ool

o}
AR Qo FH =Y AA T A -KNBIL 2006). ¢4 Az o7t &



o ARl A H?<l FAZY destan & 5 alvh B

Bl 252 1 sFA R FF AEA ] A4 A
A elaL, ol Fit ol A¥olehs 54 vhad
F3k ARl APE el s @5 ThsdE | A
= wA ek Aot (AWF, 2006). 183 Faro|de] ol
Zhe 54 E Zokaso] FAA/AE A GFE ] JETF vk
= dulsts QoR, A ZEAHE ALY ofge] ¥ 4
A5 e opdel ks Al TelshA] ks Wt ohet
AbtEol FulshA] Kot HolAFRLE WMol ARl Held A
= Anlsta glof Aol mebs d NGOAA & Frsh|e &
A ArH(EsAvAY kAT, 2006).
AR 2 A} o] A, &, &
RoPAHE o R REFAF o]del oStz
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KNBI, 2006).

2006 5€9 ok 27097 WEYA IHY A (F) oA e EakA
au 2t AeE gofstaal AAlsh AP, <3 2-6>3 o] AU =
St A= 26.6%, wrtH Ao AvjAbE 41.1% %2 YERY o] %
grpetel = ZstAiv]o] st AFd A 7]Hke] ZhEolA] Qlvtal & ¢ Q)
Ch mel v s 2aAy A o] &g o] EFow,
AR ofdo], A7 H&7F T B AE TE ALY

o] =7 YEPGTKE 2-7>.

<E 2-6> 3 ZopAAn|A FEE

T H & (%) Hl AL
oA e A ] oMEe] w=m ulFe] sy
(Indifferents) WE yulEx ok LHAE nA)
TEG -] B4 08 A7 A&7hedel 7 v el
(Centrists) g olo] ¥ Ana}
s ) ] A &E7bsd 3 Qe AuAdel wet oA,
SIEESIRTE Ay oy, ana Az So) QunA g x
(Nomadics) ’

B &}
. JhEo] A7 87, A7) AN 5 ALE 9w
A
(iLo}th; 27 |#ell Wst Aol FuA FoF I

Ag: WFHn|2yAsdF+s— KNBI(2006). Preparing the 4th LOHAS
Revolution, The Natural Marketing Strategy Conference 21§, =
A A=A,
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<E 2-7> =y EstAav| A 348 4
SHA 544 7 RS =4 B ()
A A 1.7 23.9 74.5 72.44
o4 1.3 22.6 76.2 73.93
10tH 1.5 31.8 67.1 70.84
20tH 2.2 28.9 69.0 71.25
S 30Th 0.6 19.4 80.1 75.11
40t) 0.9 9.3 89.8 76.88
50th 0.2 6.6 93.2 78.23
T 5.4 53.2 41.7 60.72
S T 59 2.0 41.3 56.9 64.99
FEE | wrpg Ay 1.5 18.9 79.6 73.91
23ty 0.2 5.9 93.9 83.11

Ag: WFHn|2yAsdFs— KNBI(2006). Preparing the 4th LOHAS
Revolution, The Natural Marketing Strategy Conference 1§

ArJe] o]o] FHLeol= ZIFA(LOHAS) O digh 4ol a4 oA
AL gl Aol shAIRE Ay mekaeo] HES JidE ol AT
Gl v AR Ao HE ols vhR FARE 24 Fold
714l Al 3ol Bk /SRS vAIY 2 47F Hal (LG AA
T4, 2005). Ark A7HA= dARoR AW EEUR ZEusivd
9Fd mapro] o]For AEFH I = AT (FEF, 2007)
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o gl AFoE A obZdglol Aitta 3tk E3] g 4 4
- 2Rkl Al AR A AR R 9 Fotsks 28 (LOHAS) Al
=% 54 F7e AHAE Adsts A49 ‘%%% o] Q171 &9

L ESE o] A A 7)1 T 7es ¥A= A oAl Axd= Hd

Mo @ 8L o o

2006. 6).
FH<L ol sk Bokae] ikdt e AT AAESAAE 2
© A - FoAFEel CT(Culture Technology) 33, 718 1 FHEFA]
Ao}l A At 9A £ 2ZeAZAV AHHNE 5901 (
TS 2007 59 SHuFHIZHE 23874

3 A
= T ‘"dEns Z3A(LOHAS) IFA & Bt ol& &A
sAbERE AselM Agolzt 1 vyt g Ay & 5 Qlth oW
Asols =T 2FAL A obvtE 5 1371 7143 A
A AT (M=, 2007. 5)

i Fo da 4EA9 ) ALEEE w. e e W

71950 HZ 5o A HAAAE £5 EA6t A= A T =
oA &1 Qe 23S 43S Fe oo AR 240 Ul AE
S AAE AL obA A7ARIE oY A= AdE Ao E e



A7t BRI Qs Aol T A AN S Tt Heiets v
G0 Folhe o) WA Aoz Arad.
zoknol BE S WS Avnw gy g
BFAANNE SFeds HuaaoA 20079 102 31744 A
& 7hAe] o] §F & At mekx - ofToldl7|A, Ay ZEAATIA (2
1

=52 281 A4 1bel 24 2910] 5 108 40009) & W ¥ =
AL F7MEEE EFAet] dvfstlon (F=dd i, 2007. 8), 2A1EH
< olgucl HAERl wW7loh < FHE 20061 88 eIk AlA
Al 2 AR At 1ol AR o]xie A%} dFE ne 2ops
ol =H HwE FARUT A7 AAEE ol g A=, shAE, gt
Yol eBselA, AHE, MESX, Ao, ¥ & 709 A e
24 & 3o "HolaokE kst £ o3 HirE A3 e 9l
=5 AsE jstar ol Zlew yERT (LA AT, 2005, 11)
Az FEmselds Adierl A #e, 883 dv, 193 A
YA, ATEE B, e8P ATE SO BEs FI LAY 4lE
A TE B EAAFAR] B AdstL AT FEEY A Ta -
KNBI, 2006).

U XA T AEAAAA AT e AAdm
olRAmFZ 4 AFHF-= 2000 10€5H HExZ F715AAE AHE
sk, A g 79, G AR F I A vE dAEZ I
e vk 22 Ao AlFEolu FFE AFES RSt dA T E §5
of AAze] That O s IR Agstuat el 1 Ay We
A2 ZIder FL olm Ao A%, JUvHIE iR Qe A
AE AA7IFeZ £ HAS 7ML Ak (ESAt, 2007). 1
FAA A o)A ow WAlskaL HE
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<E 2-8> U R A d%
71 4 ul £ T W
— 2000 1085 %22 7% AAAE ALE
(T)o}'Eﬂ]U}'E#—" . ETi% T’_]OO*W }_HO~}_O
A} o] m AzA o] T W HA G, Fd AFE dFH]
o HE 2] Ao AlFely FYF AFHES AT
20053 FE 238t~ 7}¥¥E (Lohas County) %3t
Ho= 71 o2 WAl wEubE s, vlEdt, ASESH
o 2, 749, B9 5 Adsel x84 o8 =
4 ¢ JEE Hula 24
ZASE Yo N = N -
W7ok ol - A7 B34S 13 Z3AF W Wy 74 Neg
AAY o= | FE oZH1FFY U oZEGS E4
A A F7E50
=54 F715 FAEQ F7)1F 23 4SS =4
=543 olEd] ojdlo] xg W ZaA Bl ALY g
oA AAY oS Bk W3 WA A
o] Y AFst 7pA e o] &3 & QleE ZEJFA - ofFtoly)
Iy 714, dvg 2aAu 7] A] ] (2] + 2 4])
e Sum e A 371 _Xe] e, ﬂ%‘r%‘_’z}% ], ??}73 i)
Al A RAEE, IS8 AdY 59 &5
fedHEZY A AHAHZZE FAAAEY] vlo]llAE 7t
. e stAE Y A71E ARESHA] @3l Al3Y oy x]Ql
&l 5] o} 75 ol &
o 7 AAMA |2 F&F Ao IF B3 T]F,
HAE ZYA] (BARI7HA 1d 5
hasnt, gluloRE, [ E, gy, S5 SolA FEo AIALF| T °
Win g, et |8F, ol vHI"g R A
AL 5= HIEFIC, &=, gy o] 59 e dfia
o} AEg}t AE AR
PR AR E HIte| RG-S W3St ofRulE AAE
= T - WFH e = UES gyFIEE AL S
S s XAY
fetekel Qs (X3 HAMA FA]
JHA W 7 E
A - Zro] B 7 ?;sg
%—?Ailﬁ]%ﬁ}ﬂiﬁ?ju ; 1—C o] o?T(Cul_tLure Technolog/z/)xﬂL o
7, NEE BEPA L =9 A Alet 9 = Z35H Al ¥
S

Abg: LA AR (2005), A3FAIE(2006), WFEB]Z=HAA7R4—KNBI(2006),

A& (2007), 551 (2007)
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2000d The Natural Marketing Institute® =Z3FAwpzIS] o]
(Understanding the LOHAS Market)©]ghs HiAME ZIAAS
A4 7Fsst 7 Al (sustainable economy), 7§ 2ho] ZAEFY (healthy
lifestyles), A7 29 (alternative healthcare), 7§24 (person
development), &7 2}o]X A~E}Y (ecological lifestyles)$] SHF=E
Ha Uy 2-1>,

<19 2-1> Z3AAA 5T
A+5: The Natural Marketing Institute (2000). Understanding the
LOHAS Market ¢, =2 A2H4.
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<X 2-9> ZRIAAIAS] 5T Y&

= A Uy o8 2B
AAR g4l AE A A
- ANEE T oluA OREHA, 1Y
2P
SR B Ane aeRew ol g 4F oA B 5
A3l A © Mo] 0l E
economy) | ATEALE A Sl A A A
- HiQ1A wErd 1EE AVAF
- B A Ao
xqix% 075:, ookl 7 3t A Z
A7}t e e oo -LE.:]. e 71 sk
o (Natural Organic & Nutritional) -
BROIELER o g o g tololE A
healthy | % g Ao 4%, =
lifestyles) | A= aLeieh AeisE 2Fd 78} 9
A Axd Ao AE T
_ Azt wA Az ALHATE
e | e, sEan Ade A%, A 5
alternative
. % ] W of v} AlglA A=
healthcare) AR A8 del4, dAAE
- Al ok A o ok

A

(personal

development) |. A2 a2 9|3k AFE 3} Au] A AJo}A I AHE
21817 A sta 3 AR 83 M, AHFEE
go|ZAgtd |- F71F 2 AL AFE ol&s AF 87 7 AE
(ecological | 87423} 7}, 7} AAZ A7 s 4 E
lifestyles) | q4e1g gro} vpii= 019 el
Zts: LCTD(2005). NMI's LOHAS Consumer Trends Database"
(LCTD), Can Provides a Wealth of Insight for Companies in

Health and Wellness Marketplace 21§

e WA A A
S AEE oo AFAE :
Economy) A& o2 MF7d 3 9l7hekA] 2] w2 o]

UG e o2 m=e] AT
A A B ABE Ve 87 AskHe A
Fom AAste] A dFs 2
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2 wola Utk EE, ARFA vbdol] SVAA"S ESQlEke] 100%
o = ASS A
. = s

B2 3715 Alvste & Y Ao w ofj2Aar Qo A AAl Al
T oolglst Jigoe]l &85 9} . REI Denver Flagship Storex= 2.#j
A EERe 87 2 Jlzstel 4@ E opE Uuy

fuo fo
X
[-‘O
n:E
o

9] /\}%O] AL Wy, =2 AAager AYVARE
S 25~30% #9311, Bike Trails, Kayak Course, 553 E 2] ¥ 5yt
W 5 Ao Z3A1A (interactive elements) S ZE50] mjZo] o d K
o 209% SUbeklem, 3 @479 e® LEED TS wokth 1%l
W olFA =<l LEED(Leadership in Energy and Environmental
Design)= ®= 2789 9193 (US Green Building Council) 7} 7§
sto] Pt For AF7E H P Hxteld, AFAA A 59
Aedor FAE Friea glor, g4 stAo|dAME du &=
Ae = Qo FARAS A7 neEd AdE Bael A v
(KOTRA & &2, 2005).

HPE #4ES ZRAES] dfor HuAdS didos o3 4 &
UAlE 2749 YAkl (redesign) & ©3stalon o] Ago=w 247}
21 6unt AR FFe] A5S Zldsta gl =3 PO A=
& H}I7A HARIE A FEo] Thsdt Ao AMES Frista $H4 ?‘]@r
Al AFE EZA8H3} #HA (boardpaper) & AFE & o g oz o]
gl 719 olml Al Tl A= &8st Sl

2006 = ARG A TR I oA AAIGE A2V HEAFA F 7
A 1915 B AFE79 w71otNokia) = 574 Fal=d e, A=
A 3t AL, vt g Xﬂ% 7 Xéixﬂ% sl =4
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TOP 107} 20079l F44% TOP 10 5 & 777 1%s
FHd AFEew AEAY. A% T2 ZIAFA M E o
Fol ofi Acte] 7p FL2A], o {7EAFe] HE 7] AEA

= Folel 2007), HT Z3tAFA ALY
3 Huh 17sA, 2o o x4
& AAS AFen Yo o 1 F AR FRE
ngoln oz

729 S YFH o HEG o]F FRE A%

vy oll 197 Helew, vl ggutEo| = ddxv s 2
HE w2 npde] 9k A5® B ustay Ju(EE, 2007).

el thA 73 abel IKEAE ofole] ARe wat A% 5
A AREE 5 Qe AdE Este] sk, ZhrEdel WAL ol
FE2S A, HOg 24 ARE Zolv T 7Ideld AA
AHE G ekgAa Itk TargetE AAH SR 77%° 2H7]E ALE
Ao, AF gl AAANAES =deta, A7e HEx ko )
Aol 7153t TH(KOTRA F5otd, 2007).

AA w=e] Ae ZIAAILS Wd T AT AAES e X
Atk A A FRE 20039 #A 2,268 Gefel gttt o] sh
b 34 HghAl AEE&F, f7lsdF 9 AR, AHd ol x

FE = AEHA Folz A dEAe] 8129 22 JHE HlTol A

3 AR JuE AAFG (AR QEY, 2007). &
3t =QtH(TOYOTA) &= X#AAR stolBHg= 2] (Prius) & 7N
o AARY dvEg, EHY 35.5kmz g3l AEste] AlES
gEata WA ZIdolnA Ao 9 AfZE wps el A Eskgivh &
AAQOoE gAY, AEE, AAY FEVISIERS &8 5 o)Fe
A3 Uk 53] AAl Hae uH s Al vk A4, AW oidk
Aol w3 PAAATE vz olv] H | Fo FEUI Qe dES
2005 E3FA7E S|EAE WHdel 9Ed o]o] 2006l | EAE
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ot AgGolyA], AHdEE FF, N F A d= W AGA ol 8y
v A&7 AAl APAAFE 7659 HelE & HlEee AHEkaL 8l
o< 210>,
< 2-10> 20039 v=9] 2%
T AT E(Y] )
A 47} 58 7 A (sustainable economy) 765
173k ghol 2~k (healthy lifestyles) 275
] A 717 29 (alternative healthcare) 307
72194 (personal development) 105
21317 g}o] = A~ e} (ecological lifestyles) 812

Z}2: The Natural Marketing Institute 2003 1§, =2} 2 ZA].

<GE 2-11> w=e] AF 9§74 3418 d%

ERe T2 EAE | 715 AFAE | AA AFAE | 71EAE
TR (W Rk e]) 4FE (D) TR (R 2e) 1|5 (%)
1997 3,566 n/a 443,724 0.8
1998 4,272 19.8 454,071 0.9
1999 5,043 18.1 474,678 1.1
2000 6,104 21.0 498,379 1.2
2001 7,359 20.6 521,831 1.4
2002 8,624 17.2 538,033 1.6.
2003 10,381 20.4 554,830 1.9
Z+Z: Organic Trade Association(2004). The OTA Manufacture Survey
Overview.
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N Az Feh, AZRd Aol duiE L lom AXW, AZE
g A FEu =Y AAF4A-KNBI, 2006). &
5] Mdol e YAEFEHo|qE dgpol okl v BAlEE (A
gostar 9le™, 3R(Reduce, Recycle, Reuse) S A&
sto] 34 35t (Environmental Action Pack) 2= 2135 A8k

of A 19 &8 AEAEFS TSty e AoE REEHAT(
FYH| =Y AA T4 -KNBIL 2006; £37F, 2007. AE).
o] & st 7‘/‘%] ] 1S Whole Food Market, Wild Oat8} 2 <

F715 A% dAEAAde]l 53] st k. Whole Food Market<
1980 <l ?ué}oﬂ Al wl= Wl 1437018 wigo] e, 20024 &

olelgt 329 ol Eth. o WAL A/ EETY, FV1EAN 5 UF
A =]

1 Al
=~ - -
TFAAl AAA|(RNIF, 2006). "ol EE AF #olhel
FFwE =HE A= 71301‘31 ﬂloﬂﬁ Trans Fat ‘?}%‘E% =,
L g

dol B TV S A iw}wruﬁﬂoﬂ Y7} Gl 2
4 o5 RUESt, HAERS BE & Wﬂvoﬂ 7LEE]E 27 P‘: s

Yol, A MA 5009 7] 18007 o]AFe] Eaﬂi}ﬂz% 9= B
] &, JSAAA L H kS AAe= E=oHHel & %
ol st FHZE ZAALLS wid F ABFY AFES Hola Qltia

o (= Al AR, 2005, 5).
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<E 2-12> =9 E3lAAMe] st

e K T E)
Whole Food |F71&%33, f71%Hd & thkst AAd, 771
Market w23 §7]% W W% 9 A AF )
Wild Oat A, F71&A4% AEA AFE
WEge (o] A v BASR (S DNFS g
Fxouuel (XM AL} 2 oFkS AYA
o w|  AFR A A ASA A AE ke 84 sk
N7 HAL Gap |9 AEAA A
REI Denver | ¢ op wimyte 314 28149 wyow Az
O e Agol Mo wvby, 27 A4
§7E AAEE A o nelAl
stebaidel  [25W%F A4 o]ole] 10%E HYe] 478
o 7)%-
G (9 EUEY A
ALV & oA A (EBehaE, @A)
=24 ogEx 3 AAAE 359 NG| x84
e | ol (o |8 FAED wel AAAF S50 ALE 287
ARAA FHFEE A0 AF A
ABAA Sto|He)= Ze ¢ (Prius) S A
rovora |[LEAARL Soluels Tl (Privs) & )
2874 71dolm A A3 9 AR wpAspE
R ZehaE gal a7t e e AREAAR 9
I mER A AAREA 93-S S+55D(Cornstarch)
AN 2§ A4 SYAEoR BE LER
e e R e
Aaap |J19elE AR AFRE AF
NQ ti] .
29 AAFoz 7T7% 2dUVE AL, MF 9
Target |2 AAANAE 29, 7= welx) 2 o
g @A 715
AH2: KOTRA 3191244 (2005), RRF(2006), $57(2007) 59 A7E

Fxstol A4} 20,



1. g AEZe] ZaA olu]xo] Y W =40

7h Zakx olujA o] i

olmAle @A ow AAHE= Zlo] ofynt A, AMEA, #3H4,
AxA Ao A& Aola HIAQl AHERA AMEEo] oW Ap=olu
gidel sl AYA ¥+ A4 (mental picture) &2, o]glgt o]uX|=
AR ARFYA AL s o g A Rk ofygt X421 o] F¥H 9
T2 ddaclezs 1 wadel ¥l 7t (AN, 2002). el
nHAE Eoke =8, ZIY7A Y ARk AR A, JiQlel] o] =V 7A
WML Al AFEH I Sl oW A RE Goj= wFFofol A HRE oyt A}
siA e, wAE foF T ofE] HofelA o] FolA ghont, ojm Ao tf
g FEA JNE A kAl Sl Aol

oJu] A gt fo]= Lippman(1992)°] Public Opinion®l|A] <Q17to] =
el sl 7HA = g (R) o=t oul 2 AREshH A HE A st o,
Kotler (1988) &= olm A&t g+ 7jlo] St del] theto] 7HA= Ald,
ofojt]o], Q142 FAletal kgt Aaker®l Myers(1982) & o|w| A&t
SAA L= uE Folske BrPIEolH, oldle Fsto] AlRtES &
dAstar 7]ost Al=d #dEs At sy ol =, o AE
EAs AbE $ AR A, Ao " Q1] Fo] A Argete] whEof
A= APAZ st Ak =3 Murphy (1985)+ oluA| g A4
ol AAEARE, A Ee wde ddEolgtal FYsklon, Assael
(1984)2 Azkel &l o8 ofg] 7HA SAZHH dojxl dxpAQl
Aro mEbd PR ARbAQl Q1Aolgta A okt

AL (1983) = olmAgt ofd tfdo]t olo] st ofwl Zleo A
ol A= Aoz Aol & Arl= Ader wgkow, 4Ql

e

_44_



(1999) & A3 #Agle] HAY FPowFE FAZ grow
whg o)A AYEE doleta sHela, ol A - 7O (2003) S o]

olelgt A FAEL FeAA B F A%ol oAzt WEA B
Aga AR E gt AxsE 2L o sl AAH A
QY3 A E A3 Qoka B ok = olvA SPThYl o)

A 7 2el3 A4 o] 35 AEe] FY
oAt B Feleta 2 u) ol A: AFF] FuAoletn Pe A 5
g1kl v ¢k, 2003).

iz tg o)r At dubdow daEae] oE A A4
o PFAT o, Wt AREFY AXH Y7 Ao Ag
wo} Sheh(HF, 2003). EF Eﬂ*Eabl olv A vhg el Bl
A ARAGe] et BAAL s spetst Aol Ale
stal Ut (Swinyard, 1986). i‘ﬂ]x}oﬂ oja] #zte UAE
QYL AXEF ol etn sdl AiEFelnAE o2

Q3} 94 £49 AsAgon FAATGL a3
FETA, AR AA 5 BE bR N)5H 54

o A B97), AREFANN 2o Hi ZAg)
MAe] e BAE AS BRTHFF, 2002).

ofv4] gl BAE diEFe AAE @ @
2 Bolgeltd gk 187 AL 7HE geldoln
AEe olu A AAERE Eelda 9t - 940
beEe Eal Ae) solok aha, o)A AR olmAe] HAE

7190 AAE A2A7171 9% w8 71eofoF sh, mE o

a9

X
K

o
a Mo
F-i"z o
RN

H
{0,

12
)
Mo

y L o 32
L & :E_, r
o

. j;g EQL' r
2 B

m}i _]),

W3 2
2 b

nj
Hlir
flo
2
jg

)
¥
2
o
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o
w
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Ao gt WstE AlE Foetd dAERS] AAE JERIFA T A
&2 H7t Al A"o] QA Itk (Gray, 1986).

g aEgolnx o] WFA o= 54 dAER] 7ML Qe 54
o] ;L] 7]e Fof ol HFAow ARste] HAEH | it st
ddow A FA € A Yulstta gojd = vy B HAES
o] olm A= Fhte] £A 07 o]FZolx= Aol ol AEAC &4
o] HA o R #goto] o] FoAXER o AdAS THA I nta &
ATHEAXA, 2004). 2HEE oAz HAEZS] 764 SARCRE
g o] AAel AAE XA ApEAQl $-9E A 77 /A
ow TRHHAEZS o|nAE HAEH oAVt 54 dAEF e
A 7HA= FHAJD A7 Q- Ade FAYL & ¢ Sl
E5k ofd 54 Aol Rt =& A7 Zlo] ofyzt HlAEZ e
AdEA QL AFgke] djsto] o] 8248 BE fHzto] FdE o] 1 AnE dof
|& e r =gFolr] Hue | A8AQ Zlolgt & + Ut
(&<, 2005). whebs aHRRe] ST7F ohekst - RSk Heolrkar Sl
= AAE AnA S4F FHAA TV SlEAE FolEURE dAED
= 3 AR[ARke gl I ABRRlolu TR S ARl B dHAER S o]
= g derk v & F qlor, AR Jid
Iy

A digto 2 AA = gt

!

32

1

{o

o & X rr

2l

o
>,\1

a% fn o
ot

N

JHER ofu A& o JiQle]l Sl wstel 7hA= A, ofeld
of, el FA W A AztE Il gl FHAQl @S vl

Ao 2EFe] oA SPUAEG] /AL Sl 5450 LAY
of Foll ol HAoR Agste o AdFe 7ML vt & 5
o, dhte] SO o] FojX= Flo] ohy JEAQ £ F0] H
dHeR At & 5 vk

ofef whet & Ao M= W] WRARAR AT AT wdehs 2
AA G AAT ZeANAE EARE Feows 12719 Sws

5 o]&3t THUAERS o] &3 Aol e uAS UFer =3}
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A olmAE SAstarAr st} 3k THYAESS] ZakA olu|XE
AAAE B ARA ARE, DA dy 2D A, SHAAE, A&7
A, AR A, HEAY, BAI0I8A T SR AR
Aol FAARN o w HostaAt st
<3 2—13> olu|A|ef ojjst A &=x}e] 4 2
AT (L) 3 7
Aaker&MyerSE_ﬂ/\‘j ) =2 Bolgl= B\Hyl)F
RS ojrl iAo} oo HFEh= oWl A9 FE oA
(1983) A= Aoz Aale o&f A7]= A
Assael Aol s g oy A FARFE dozl
(1984) AaA el Ao wepd FAE dukrdol 012
Murphy — |HEAQ /WdaE, 270 B Ao ddsolsta ) .o
= 1L ]
(1985) A <] o] 4]
Kotler 3t 7l SR diste] 7R Ald, ofolt]
(1988) o, A% FA
Aeln AT DAl HA Ao zRE FAH, 7
(1999) 1A 0 7 ntS5&oA A= A
@] I agveE 2S, BE el SR O
_:.E_Z
JEE e A FRAd A, 47, e FAEA
2 Al ik el BE el BES Au) &= A
o|FF - =& 018, A3, AV, FEA, AEAY, AP, 1| 544
(2000) AT 2o 7 24 o] u] ]
G222 1R 31 =5 HeElol A
e b= A %ﬁt& ﬁr’i{ JEl o] AR 237
(2001) U #gA oA AAl AdS Eal dAY BEA o)
oﬂ ISl 7&;4]%4 ol o]/d—
olAA - 7o) |ao] HAEZ A= FHAA Az} Ak Al
(2003) Yo 3 5
o171 5 SAUAEDe] AL gl 54950 uAe Ve uaEd
A % -
S8 wot wuAes Agsel AR @ ouy
el Qo m e AA B AL ou]
ANE . FIA | AENAE EFHIE A g F84 x| H X
(2005) A4 T Ado FA4 Hut o] ] %]
Abg: AYAFE Fxete] AFArp ok



W) #lAES 284 oln)x e =A gl

QIZto]l 7HAI AL Sl olm A= S Aol et Azt= sh=dl S
S FEFS wH. wEbA ol A= X[ F3] FEAolw, Qlfto] 9]H-A]
AE AZdetes HE ods srp(elnsl, 2003). ow|A|7F F3ZA o]
gt 21 ONbE ofd el dish Ixke] Q1Ae] Eekdsitt= s
ojmetar o] Eehdoldt thE obd Aoy ef=2] rbeAdol Av=
e ek dnrHow olm gt AeAQl WEAE, A wE g
o AypE=EH oo Exoly Fael dial Ml e el Ay
N FHAD A, A, dE, A T Ee A9 ZE2EE & 7 3
7] wsZolth (B - wlE-7], 2002). 2HERE STHHAEFS] ojn|A|
of thgk 7ig2 oln| A7k Ztw Sl EAES AEATIA ¢ TRHYAE
Fo EAS & 34T 7 e WHoE A9 HojAof g

dAEFe] A8 A FoaHA FrtEe= Qe Hetstr] el AA7t
A UAEZE] onA e HA4S AT gATE A KA Filliatrault

A= sk M

9} Ritcher(1988) = dAEZ AEEHdo folE FAF AFolA 7
AR A8 A 7, e8] T, AHlAY A B9V, 249 2 5
5708 ToHA R AAE low, a5 A4 W -] A
Ab ARG S A AL, el FEE TEESe A 5 37FA ] s adlel
uhet oAl zpol 7t s d

Osman(1993) 54 dAEZe] e d=ue Ps 54 dx
EZo tiete] 7HA= 259 oln A &gttt sk qlth wEkq 54
g AaEGol tieto] Huh 3o]HQl onAE JHAM 1 elAEZ] et
of Hop @2 Wis @ ZAol#tal sk¢lth. Kunnkel Berry(1993) 9] €
TolA = dAER He o =Zo] E17lelH, ol d 7|7t ofw
A5 ARttt F43+ 3, Dickerson¥} Gentry (1983)2 ®#97|u
APl o2 o= AE T dAEFS] Axt

A%
el ool AME FET F drka AL,
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3t Swinyard$} Struman(1986) 2 =212 37k, Au| X, w7,
s} 971, A9 57HA Ao R HAEZY oluAE 57
Ut o, Khan(1991) 2 549 7k, Aulx, iy, el 97
s 47HA £ S, Toshio(1992)+ HAEFE, U AER, A
AUAEY, AgdAERY 7L0] thekst dAERS thdor AR

o
Ru >

g A

o

\1

ojulx] AR Q1S A ZAOF e T3 Schroeder(1985)+
dAESS FIehs T8 &ii’\i =29 A, Auj~e A #9171, 7F
A, W odAd, A, &9 ﬂook, 0”4 doF U F 5 9719

g oA
Azel FA(8A9 %, 0
CEAE, Az AR, AV,

g 7HAell g 7R, 7h), Al

25 A|ASFSE L, Morgan(1993
shol HZo #3 AVE Tt 54,
A golAd, FALY AR A4
A4, 7H5 7HA, M (8, A=
Zrel A A (FA Q9 "13]/\4 AEA), & 3719 olmAla<ly 12
M) ol ASAH =S HAHES] T AR AASAH

Baker®} Parasuraman(1994)2 7]£¢] olnx] 484 5 AFEAF
Aol P AE Afsty FEZAA L omANkE Ao E sfo] o]
A S algolu A eh geloju A Rko ® EFEFGITE agolu A=
EYe 29, 2971 e 2o, JHIE vy, ARt 2 2o, H

1=}

0
KR

B, @ e 9o wild 53 YAH0E PAPT, Gl ¥
S S

rlo
g
F.:
o>
,4
(o
HU

9 A, g
Q5o o8 BAHeAL A4sel Ao Ren, A @000
ARl A B A= T $F 203 9% BH e IF
o oul7t YA Brkm gl W BFLIUCE 24, £
A, S AgE, BAAC) Aus, FAAY ALE Folu, 9% BAL
oz AR B4, FA 44 eAdeletn sk Ed 49
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F(1993)& oAE 334 olulA g 715H ovAm TR W

of wjAl= Gl #all AFEAH e shlom, HAFA(2004) > AMH[AA

ol wd HEEA FAA, Avld, 49 R, x4, A9

o
oo
&
>,
o
X,
M
oty
o K
&
)
o
‘g,
Il
=2
rJ
(=
2
1
=2
>
2
&
o

ATE Fstn ATEA FATh

o] g} o] YAEHo|u| Ko e AT AF7HA] B2 TS| 9
3 o]FolA gout sEHAEZS] kA ojn| Ao gt A= A9
DAY v &3 AP o7 oln YPAEZ] ojnjx Ao =9 Hd
w271, A 59 EEA 84, &4, 529 7HA, A8 HE, SR
Mu) A FAMES AR, dAEG AY Al 7HE, 289 FH, AHlA
o A, 529 A 9 Fi A AN AE AAY oA S @
APATo} TAUAER olnRo] JEFE A= SAHES ufgoE &
Aol a3 22 gor sEgAEH] 23A ojuXE A
skttt

2 ATelAE m=e WFdriA" AT 47 Eiteke
ANT 2EALNAE EARAE FAHF 12719 SHAFE o] §313
ow (WFELn =YAAF4A-KNBI, 2006), 71 W&
AEFAME AFHH AFS APseA, 3

AL es AHES ddF B &S AREStaL e, TEHAE
A

i
Oft
il
[>
2
iy
=2
2

L

=
A, BRASR A, A A, ouAder AlAE, AduS, e

T3t 5ol & ZkFoA Sl XA, TRUAERS A E A



mebd B Aot dAEZe mas ouXE o847}t 74
o sEargd g wE AW A7 aga A4 Bz 24
A Qo) o wuAet, e UFAuARd TacA A

stapnabs 533 E 127 s daE" e A 85k ofv]

<E 2-14> AAEH?S] Z3A oju)x =4l

P gEe ojuA =4gcl =e oA
= 5 o
EREEE)

49 A, Aulael A, #97), A4, by
e o ery, 9, agel s $49 99
9 5 97 AEE A

Swinyard & |=21¢] @7k MM, vy, Aok 29171, 7H Aok 29171,
_‘ﬁ_

Struman(1986) |2] 57}#] xFdo g2 PGAEHS] o|nxE =74 w5y, 714
AZER WA Aold BAT QAT o

Filliatrault & @2AEZ A8 Al 714 Qe]o] £7, Aux ogﬂf}—“‘—
Ritcher (1988) |9 4, #417), £49 4 & 579 Fa&4 ~, 7
o =

o7 AA
2219 7} Auls, i, dae 2970, 74| Wl 7H,

Cadotte & oy m z10) 6714 @elow Blawae] ofnl| Fash 2917
Turgeon(1988) A2 =% o w %A
Khan o9 H MulA, Hi, i By 5 oW 3
(1991) 47 A HA o7 Ht 2ol #2997
Kunnkel Berry|dl 2B 7ol #9]7]o]n, o]yl #9]7] 1917
(1993) |7} o|mx = AA -
54 dAEFe 3] dxuAe] g5 5
8592331 A dAEDe] tate] spAE 150 olux)|  mAE

of & &
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AFAH(AL) HAES ojnx] F4 29l =2 9 o]
] O 2l 1
o2, Amze FAEAY %, dAge
o4, FQA AW} A2, ZAE, A
) : o2 o] T}
2% B%, AR, A4, A5 AR, g T
Morgan o " . § Al ),
(oogy P88, A% el g b, Azeel ST
A EA s Al AH) T 3 a0 55
o olulq gl 12709 oM A&HES @
GHIS] FHRAERA AA
Baker &
Parasuraman |[dAE% 2FA 2] 97 e
(1994)
_ S Aol A 1A
A9 (A9 A Auls B4 el ery, A A E
(20000 A, FEH ¥ A= A7} oA
o)A - ol $BA: AER, TS A, AR o A,
(2003) | @AehAd: ANEHQl ojmA, ArjH<l =7 N
W @5e9- o4, 44, e, B4 B
WA ge) Auls AAE 5 alan
(200) |91 @Ael- EAUAAL 54, Fa A 00 0
A EHR 5 e
qaa  IESACIT EA Hmes gAy A
o4 e asy, 3zaa, gede s U0
00V laue 2nacs ae sres
ozl |FEolRIAE 914, AAAMM A, BT, w3t 94, ®s1,
(2006) 7vz 4719 2]l St 744
ARFHA AFAY, FFRE] A7, 2
AAAE AT R, B0 1A dFL 1
TAY, AYAR AHEAE T, ALk
. o AR D PHS S AFE HNE AR
H}—?@H]Z‘/]i ! }\]7< = . oi N o o= I
g (o000 | LT Awel 20%9) g Awela Al A A
o B PsH AR olg, AEeH FHoR A
A AE AT, ANARE ALET AFT,
e AAE A g4 9de A 99, 28t
szl A TR
ABRHA Az A, AIAAE L A e
BT e maasdel 2 2h, age e |2 ST
Wi 74, SRR, AP A 5 o
A ABATE Fxdel A7t Lok
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2. polmel Y 2 F3eq
7). el el A

ol = (involvement) &k AF3] 4] ebo] & (social judgement theory)
9] A}olao] (ego—involvement) ol F1 2™, Krugman(1965)°] A&
v 2L BEtoke Edote] Fuay Aol AFow ARG old B
A7t o] FolA & Aew et gl

2RARE S T S-S el Qo] of¥ AlE
H

St
2A A4S W= ok Em3 22§ AlEaoldt s Ete |
7F ARG QA A=

sk
A AJZEel] 2ol 7k A 4 Qhvkal ST (A g €, 2005).

olggt zpolE Awa] F= /fFdS ol % (involvement) & 2 F 9
oh #Hols Foixl AstelA Sl het JiQle] T A
T, R S22 iRl #EA AR RS Fo 2 Ao =, %
ARl A qoAA #olo] FEE el whet b=, s el st #
o= JQlel wet vhEw, fgk g chibel tid AiRle] wojE e

(e}

el Gebx] 7] wiEo|th, 8RR #ol e, i 2 skl sheegt
a0 Qlrh Bojke] st S Abs| Al el e Rokgl avAbEE
wopoll Al theFatAl AA = AL STt

dojeof tigh AlstAte] JojE A EW Rothschild(1984) = ¥oi&x
= 5983 5ol Al gsto] DAk v dAl e Aeieta A
o] at3lom, Stone(1985)> #HolEE HREAC] Fo] whep 31 o]
o} A PR FFFAUTE Mitchell(1979)> #ATE 5E3 =0l
Zdefel gsiA nHE HAI s dElE A dEE
31, Chandraskhkaran(2004)2 #AEE Fd AFel st 4n] 29

o
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s A9 Fe4d me #dgolgta F st
3 Day9l Wensley(1988) & o ool gk B

=
B 5wk A Aol A o

3 AU F440l2a 5
Atk EF FEE(1999)S 54 AFghol o] A4Fo] o furEe) %)
b jQ1Hel ool Bae] $2S ojulsha, A4 (2003) A
Zo gt lele] Fo4 AZYEG Fugman g Ao

H]X]'PJ oo wel 31 7o (high involvement) 2F # 3o (low
involvement) 2 &3t zZ} - of thste] & 59 v Hkgo] A
Aty 339 21, Engeld} Blackwell (1982)2 #oj2] 1A o uwha}
v AE Frufoiaba g Fpgel xkolzt Qlom, Zpoje] whel vhE mAIE A
o] A gy ojof sf= Zor AAs. ARt o R 1 yhol= AH|A
7} =& #AE (personal relevancy) & 7FA 11 1o, FFufjoAbd A S
2 U5 e 49 A" A9 (perceived risk)©] ¥, o€l titE A}
olof @& ztol7b lom, ARk o w FpAo] Fa1 ET’]‘:]L?"(_P S54s 7HA

3 Q= A7) wolx 3 BATZ=AE (brand loyalty) 9 BH#HE=XA

¢

FEE A H ABA AFH, F9 5o AFS 2@tk A B
ot FulAEe] APl AolrhA| ek ksl Fuja )zt oo
G AR E lAd R M gln Padde 2% deltehe

A7bg 91%o] A glom, FuiADel s Betzto] R TujAE
B Aol Afolel BAZF WS FHukg Ao APes SuS, 2,
9 e A Eo) o] .

P
HJ

ABA7E ofE AsZo] ois] 12 3] (high involvement) < Hlt}
© A AFe giE dojus 4, 3, B JAF2e] v =2 Ul
ol Arefolar, AH|AZE oEH AFel tis] A @] (low involvement)
=
T

# RelGE 28 3 A} $8 dHs 4924, 2 8 Se
Fol ek FREA kg AT AFHE wol:

>
rlr
N
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doll A #ol £EANE FREA gGste] 2T FEHS B
o1t} (Mitchell, 1979).
Antil(1984)2 $1¢} o] #oE 3 #of9} A AR P Y
Al thstel YA A WA, Bo NG M
Ut A&z Aselof gty FAE 89
stA, Houston¥} Rothschild(1978)2 #AEE 34 Fox, A&
4 polx, WA polmg 3744 BHAA wetg stk WA 4
=

o

A o= JQle]l 5 StelA Al HEe] S T S
A Feolgtal gtlom, A&H HomE VAo R Pgo] o=
AA Al mpEEo] UAEt e B AxE deltth dA
A ol ANEA QL Anja gAbA A AR o] B e 39
ox FEt 3l

Zaichkowsky (1986) & #A%E A4 54, 284 54, 181 4
F2 B4 53 2 A 7 HER ERIIGT o4 S0 FY%
AFell sl Abghuith t2A IAS A Aoldt wo] FES e A
Bk, &9 TR %, S, ZHXAA T 2 A AT TS 9
stoh, Eeld BEAolsk Al o] AlFEAoleh #-o] gle Aoz
=9 EAolvt wiA Fee ApEA, ARvUACId R & EFet

LA BAol A, FulE s, AR Tl el A vERd o

St Aol Hojko] FFE FA HE Ae vt

T3t Kassarjian(1981) ¥} Zaichkowsky (1986)+= 1] &gt
o syl sl A ZF Ji<le]l Zik= 27| ##A (self—relevance) o] 2kal
sto, #ARES Fufo] FHAA GO WEom, olgt Fr HoEE
Mol whal xpolz} glom o]d xpo]& wweto} 7h AQle] EHEs} o
ol vEA sdFIT et vk #oj=e] Mds Ade st
el webA A2 gEA AoHn low, A 54e dAund
<E 2-15>3 FEr,

dolol dANrs Awoly e 54, aulAe] g sl 9
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sto] A4+ A3A o (situation involvement), AH]AF 2pA19] 31A
BEolu AlFel tigk B Ee] ofste] A= A54 %o (enduring
involvement), ©] 7 7FA #oj3he] A5 Ao osto] A = RbE-4
] (response involvement) 5 Al 7FAZ #7531 3t} (Rothschild,
1979).

AR, A Folt S AdSdelA Tzl Aol oste] Agst
AAER Ao Stk (Antil, 1984). EA4, A&4 Foldt iy F
ok AlFe] oist A714 BHoEA I e AFo] Jide] &8}

A kel Avpt #edo] Ql=7kel osto] A =™ (Bloch, 1984), vl
d7gol Ml 712 7hA, 54, Aepid 9 #rE Fx(Engel &
Blackwell, 1982)% A2 al Ut} o]ielA Aid #oo] /a4 4
ool A A dAES T s 2ol AEA S T Stk

AA, FATNE S BAE ob7] A7 Al 7 AW = RSl AlSE
g gE Atelo] Az iAo A ofstofof gt

=4, Wol= o] obd WF AElE ol w oo St

AR, Hole] doe FHRAFAR] oy e stel ouA /g5t o
1l Aejd s71ek 7HARE F71E EFetoiof (A E, 2006).
w2 ATeM = RS Fox el S diet N

= Folxl el 54 diddel digt

_]

o

H4 A4 e, aEla 58 Aoy sk fsto] As)
A
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<E 2-15> #A9 g
A= d 9 T48Aa
Krugman |o347F A1) A&z wiAlA] Y& 7k 18 F2tel 84 eL/e A4
(1966) Al7)+= A4d #AAS] 4= (the number of connections) -
Robertson |AHAHe] gtolEe]l wheh a1 ofsh A stol= T, 2 7)1 /mkS
(1976)  |gol tele] vt S5 n whgo] Aty F% e
Mitchell |SR3| o) o7& AuX2] &4d3}(arousal)| 7131/733/
(1979) |2 B4 (internal state variable) o
Houston & AEA A A&A oL, HeA FHodro 371A #TA
Rothschild °:1;%  ASH BelE, ded 4 )
(1978) |IA1 =t
Engel & |¥o18 Al wet 2Rk Fejoabadsy spgel zpeolzt 3l
Blackwell |°.H, zfo]o uwje} t}E miA| R eFo] 485 ojof k= Zo| 71/t
(1982) |2 A=A
Antil 5443 stlA SR 938 o= A" JN1A| AN/ s
(1984) |29 % (importance) =< #AFFE o
Rothschild |53 Aoyt g oste] wAst= F71u B4 4 /e
(1984)  |gatz A9 e
Zaichkowsky %O%E—Eé' 01_@[ ETAOJ, %E]@l ETAOJ, ZE]J_-,— }\O]—%—@l E'—/‘é —%—3’4— 7HO]/}\]'§]'
(1986) |ge Al 74X WFw 25 oo
Day & el PARSY 3 w0 QulA 4F i s)ole] xjofad T
Wensley | & q“; ] WJ;JH T Nel/o
(1988) oA tiide] Ay FAA
PELAANL | =9 a3 ] & o ¥ qo] =
%%ﬂ%ol%ﬁ aé*&%}oﬂ 9?01 A=l g8 s o] A" ARIARl F A el
(O3S YA T
(1994) | 28°IH 5=
sl 54743 Qlo] A=roll od ftEo] X zkE 1Al F o]
(1999)  |eAoli} pale 52 e
o ]
oS [Ee we A ey A49we Sy A ql
Chandrask= a5 Aol st 2vlate] Bz Azt S04 EE @
—hkaran <1 A] N1/ g
(2004) =
ZAm AYAFE Fxsto] AFA7E ok
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W) #ofre S4ecql

ojm| gy, M| A= ool whel AbAA A, A e 9,
A3 So avAr dEo] depty webA 4 des o
lefM = LB Ho s FAsko]of st

o= (Involvement) 8] SHET2A &v| A} FiLofol A thx2Ql
21 Laurent$} Kapferer (1985) 7} 73t Involvement Profile (IP) ¥
Zaichkowsky (1985) 7} 728t Personal Involvement Inventory (PID)
7F o (H71&, 2006, AL,

Laurent®} Kapferer(1985)+& #olie] Ao SQlojA 7|E9 T4
4 HE vt 7 e vYgd Bk idE B 29 st
TAstL HARE FA4 Ao FoA, 23X 7YY s, 2%
o] 7hAle} AAA 7hA 5 ol bl A Ads SAE F A= 20719
FE=5 AAEY. 28l 7 &5 thd SEAe] A EE 7
Az S48 5, PAHTE SEAY dER Adtets WA ow
HoAeE d 7HA Ador SA4E = qlvkal sheltt

Zaichkowsky (1985) = Aol webd wrofdte] Ay golst

o
off

2ol thete] SAYH o] FEsFE ] A kY] wiimel] 1 Hlle] =
W o] o] wjHEolx] 7Ex| ko AH|AF FEC] xpo] wFElx] <
Atta A AsdeH, Ml APdES AR AN, Wi, el

- o
Aolg ETésH: 2090w 7H JuvEHEA A7

8}
(o]
e 2
oX g

o

= (Person Involvement Inventory: PID) S 7fdtsle] folf=
=g

Mittal (1979) 2 o] A7FA] AlQtxo] & #oo] FSAWH o tiste
s doy|= A rE 7Ho] AAz )

J71gHA BFoz polT AN A3} /)
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FES NET BAe-IdA R AR I ATHEAE ARANA g
4% o v#e At

olg} T FARES dadty Add SHHY NS Y o
3 A7} o]Fo] A gkor, Mitchell(1979)2 o] AF-ol A AlFaHA
QAET e FAE A4S BAHEE Nste doln AMEE o
HEE MEsty] fside g d3Ad, AFEAd 9 el 2 37k
d& AAok sthal FEkqlTh

Selin?} Howard(1988)+& #o{xel =49 FA4Q8AS FA=/E7]
(pleasure/interest), =73 (enjoyment), &F212] =2 (centrality
to life style), QA¥H F 24 (perceived importance), A7]E 4 (self
expression)©| XTI 313 S Havitz} Dimanche(1997)+ <
84, EAwA, 4384, 1874, gAY TRl ® Anat
HolE SEAS 54 ZAoZ vEwt. Jamrozy £ Backman(1996) -
SA/AAA, R, AdVFsA, A E T8R4
A FoAE EA(CIP)S 5438991, Kim, Scott®t Crompton(1997)
= TRAEANEA, AEA, A LRI E AR o 54
= 57435tk WA, Zaichkowsky (1985) & #HAEE HHWHTE B

A ZHE AeEsta e o] 28 #oE 549 HEE
AASFATHE 7S, 2006, AJAL).

A o SAbe] whel 37 Ee 4749 sielxke o R SA ekl
e Aew Yk, ol o4 %, AR, a9 AF
Fae o3t FAHol AEFHOR AFHIL e RAOF YERR
, 2000).
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<
=
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=
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=
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A, FAHEE oledt oy 7H4] Jids £ F e ¥ A
Lolojof &t AR B T BrHHAHE AAAHoF (M E,
2006).

Hole fist A3 A7A=e] ATE VEE & dTdAE #o=
= A #o], 1 #AE FE3F Robertson(1976) 2 Stone (1985) 2] A
T 2 1A 54, EgA B4 aga A 549 A A RFE &R
gk Zaichkowsky (1985) 9] #12] F<*o] obd Selin¥} Howard(1988),
Jamrozy ¢} Backman(1996), Havitz®} Dimanche(1997) %] <15-¢lA
ARERE 1A A wofe] AE o' A tskara) gt

w2k Dimanche 5(1991), Havitz®} Dimanche(1997), Jang &
(2000) %] HE 2 AF(2005), €715(2006) 8] AT-olA] AH&3E =
AotE S B2 IHPAEH FHor FAS FHo]L 9 j:]o]—ﬂ 3Y
53 S5, o189 E7w, FARY 1AIA R, o] 54 V|E W
$, TR TEYAEZS AL F 138 FEHOoE HAL WTFE
T3 83t
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<3E 2-16> #AES HH el
AT AH(AE) 499l
Mitchell AMZL #AHEE Adstr] eiAde iy 43,
(1979) AE gy So) BAnge ARk &
| AV, A, el whel aolg x#ehs 203%o
PTG e @ 7 guinpARe Add @l 5=
(Person Involvement Inventory: PID) 2 7l%F
Laurent & Kapferer #oIEE Ul 7HA Aoz SHT F 3= 20709
(1985) FEES A2

Selin & Howard
(1988)

Aoz A eQle] /L] (pleasure/ interest),
ZH % (enjoyment), &Il F4 (centrality to
life style), QA ® &2 (perceived importance),

271328 (self expression)©] 3+ =

Jamrozy & Backman |[=AS8/AAA, AR, Ad7sA, 98 A4S
(1996) TALAOR 2uA BIn 54 (CIP) & 574
Kim, Scott & Crompton| & 28/EA%, AP, 4H4E& FAH8NewE &
(1997) Hz2L #Aoj e S-S =7
Havitz & Dimanche
(1997) T3 EA, AVIEE, 181 AEgeFy
Jang et al.,(2000)
Chandraskhkaran & |2BIAFS] 71Q1AQ1 #HAAY, #A2 A%, F+HHo=
Growal (2003) e 249 4%
T Ho] g9 HAME, AFHI} AR, oL =A%,
2 A TAHA Sl AN A L, o] &5 Ay VE HEY, W
SEYAER QAL &
Az AYATFE Fxsho] A7 Qoksh
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w
=

A

=
AN
1o
=
ui
WE
|\
o,
ko
ro

T2 At =k @A Aol Assia EGETE Hof B4

o u% A8 A1 Utk A el S QE A7) FEol

Tl nAAAE olaH L wAe] FuAE Aeats Azt #9)
9. %, wAGA BES T Zo] 99 HAw Aol 2147)e]
ohte % 9t AdH 2ol ¥ 9t Aojth(xAel - Al -
a7, 2006).

AT (customer  satisfaction) ©] gk A&B]AFZ0] A|Folut AH|AE
T, e, g7 AEes HAelM IEs0] o= AR 2o H2 A
oA e APt =tf sk Alolgtae s, EFF AFEolv AH|A
of thsh A7 E T o] & F WSEVF AAY =L Aol

MEe 7lgztr & 4 3099, Olson¥} Dover
(1979)°ll ot 7lth= Aol et ARE-(Trial) e A'E (Beliefs)
o] e AWsta oldjst=t % 4w A

0{1

¢

IARSE AnE Fxet=u ofyd A A=l whet A9
g2 ol A¥ AR AAE YEhds AEEEZA 1A
715 Foln] g3 vlwste] BAS] A Agto|y A4
of st o]x]4 Fe (Howard & Sheth, 1969)7} EUA]¢€ 7|0
St Aol 1 An|E ] ek ARk o) Ao o FEE
Elub= 242 A8 8 (Oliver, 1980) S22 Aod 4 v}, =3
B oMo 24aE Axste] AEsh giqho] o] o) Ald I A H
Aol tig #H7H(Engel & Blackwell, 1982), AbA7|t) g} A4 F A
Zhe = AR AFEFAG IR A BAA o] gk Av|Rpe] FEA whg
(Tse & Wilton, 1988), 77} 1 7]t ZAE T 5] A& FA

—
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3t H7}(Anderson & Sullivan, 1993), E43F Fujd ey} AHE A
g 5o Hr7tA ok (Westbrook & Oliver, 1991)olgtx F o7 %=

432 Qe LA AE L oo
o7 JYdES 1990dU = FojEmA
o

o Zold 2= 9= AoH L]-E]—,VJ] rq] o]t}. Oliver (19 81)«1 T3
2] Bl o I

ol e Tidiel A 7o) vluE BrE ¢ glow,
Az AA A APl ZIHiRd Ao dx] drR f¥sH| = g
o (Pertrick, 1999). Hunt(1977)% wESol=st, Zdef| did v
ofyzl Aol Bty FA & Zor FHsh= H7Ee #A I AlFold
AxH| Aol T ako] Q1A ARl 7LZ4-4 FrhAdo s Wela gl
Oliver (1993) & &= H& AT olA =4X€ 7Id=
Fol] An|Adde gt &anjxpe] Abd =3 A
Aeldeeta gostelom, ARk ARl
(199D += 54 A= Agste] gt Fof 7
= AE Adsta o Fof Al
FAT Aol g FaAQ A Az, SHAH o
71 ek vl wske] FrbekAl w =

E
of tE e B FAE

A=
Westbrook®} Oliver
ZFetAl HE ddo =

i

lo 18 dZ 3%
to o L
ke
¢
&
Ir
&
=
)
APy
o
DX
o
Y
.
>
E

Lo o
it
o2,
10
ol
ol
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X

999). w3+ Barbin® Griffin(1998) & &A1 9} x|zt A3}
Ao ZAdel gk B o] met fdEE A
dest71 %= ekl

A o2 A Day(1984) & A 7ldigl 2n] & Azhe A)F <

o2
—

2ot o
e
o
rSL'

rl o
3]
k)

K-
=
<
&Y
2
ey
o,
ot
L
i,
A=)
Hu
>
=1
)
rlj
APy
o,
i,
o
i,
o
=1
N
ox
ol
;O

bR

oot BN

S Y

_63_



AA 7he] Azke EAdR 9] HIbel| gk AuH|jAe] RbgE RSO R K
Q1o ™, Churchill# Supenant(1982)+ 7/I@Z& <l ZHo|X+= 179]
T AREShEdE whE el g AA] BAde] gk e ake] Bl
A sk Aol eRlom, ARZAQI SHoM = AlEd AR[Ae] v
Gt HAo) gt 5] o HriekA dvkal e Stk
Hol ATolA Hellier 5(2003)2 IANEE 11
TEAZI7] f1% AujA s3] ARERY aE50] == A
A2 Fost o, Kotler (2003) 2] 4%
Aol Aol Azte dye] vluds, Azd 7E 2
w70z Aot 71%F - o] %7 (2004) &
A5 314 thell A AsHA & A AsHA B
UThaL =7 A A AEol AV AleHkS AMul Ao thgk 7Hd A
olatdltt. ol¥ olF& <laf uAR=Rold Yo} x|zte A
Aof ol webA ek wol e, A" ATt g
B W, A Aot e AdEdg ve A

P ot & oox Ko N
oo . & o & o
o o T @ 2 1o \
~
1 *g boo
ox, r_?l_t{ r_“‘:l‘ o
B o
= o rr‘
2L —i
= i% ot
(o3
o f}f
. g
a2
et
1o
N
=
o
L o

=4
o e
% e
o L omp B
Mo
= .
he e
®o o
iz
rlj
IR
a
)
=
>
rlr
&
2
et
-
-
ofo
—O|£‘
rlr
o,
fuieu)
>
o
=
~N

R

AN
2

Aol A= Sl
e Aom At
&3 o=
2 A :Lﬂa Tt S Folxl Azt g stollA mAo] i
vpdsl G T} 71ES Qv gt} (Churchill & Surprenant, 1979).
Hel 72 AE7HE, FAE =8 (Jacoby et al., 1978) %
A AFEAE (Woodruff et al.,, 1983) |4 H]E= 11 Qlth.
=4, oA A=A 1A As W AdEe] st o]t =
(Holbrook & Hischaman, 1982) A feiE Zo=m q7o] o4 o
2 st HA AFAAE uigin olgst VS Fal B T

okl
o
s
g
;
okl
2
s
o
f
=2
2
o

P
o ?é o &
ol
o
2
i)
o
&
Y
rlo
>
N
)
N
)
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12
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& B3l FAP AR AFA 7128 Aol & gl

AR, 1A s ZIdel 2ol fale Zew AlFel 7k
g M Jbss ARE oujslitt olE TANET EulE 23 oA
71 REA O R o]fuEE AH A Blur|FEoR =7 AF AEAIY

FaadtMiller, 1977) 9 &= e Ao dexal

upebA] pARESol g o] Y= (Needs) & 71djol] &3t 1 4
A A, Aul A A grgie] o] FolA oL obme] nA ] AFE o]
dEfetal & ¢ v E=E o] A EE AR|AdA ke
It ol o2 FTHAIA HEANFOEN AL A Tl o=
I e AR et ST ASEHEE Sk A
(AL, 2006).

T Aol AR Jids A Vel Sto] Hg F
stol 1 AdrA FES A Aol o] FoA L EF e AL A
LA o7 A&EHE= AEE FostauA 3, Churchill®} Surprenant
(1979) 9] A8k o|m| & (2003) 2 HAPFAFE EfE &gsto] 7749
gEog uANE HyE 2 AT A8stuAt s

R oo i

olo
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<E 2—-17> nAT=2] /i
A7 FIE T B
. =dAE 7tz Qlsk el I AuH|AE ] df
8&%; & avige) opd mRlel s FaE W veht
= EA4 g N,
Engel & Blackwell |83t theto] ojz o] Ady AXs Ao ozt =
(1982) 27}
Al S we] ot ALgsHE whE T
el I8 A megel ehe e vl ey | b A
(ogzy AR Fu: AFI Az cheFst 46 W %
oe Wl gow Pt
Day AR 71t el Aan] & Az AR A st
(1984) |9 Azhg) 2K Brho] that v 4o Wk
Tse & Wilton |AF71tie} AFE & A7t &= AA Al 24112
(1988) 2 Zbgl B x|o tfst An|xte] FrpA ube
Westbrook & |5783% 7oidels #dd A8 59 Frh4 ad
Oliver(1991) |o]a}a # 9] j %]‘
=

Anderson &
Sullivan (1993)

Tl A Zldhel A v -0 AlEE el o

Oliver
(1993)

242" Vs S e AEol AHAY
=)

of gk anjake] APd =g AAE W Ar]e

2okl e
Barbin & Griffin | =439 A7d 43} & 243 A9 Fdel
(1998) o g7h At met s s YA
Pertrick A7t AAl A@ sk Ao ZIie Zlake] 4]
(1999) A%
, A Jdst S5 T SR Muls) A7
Hel(lé%rog)t A rae Anzry w5 wE ANA 2 4 3
A e 5T AEE 4
7l kel wAleA AFEe] Azke A3l Wi
ooy AT A1 S el g gl w1
o= A
2uA7E A s el disl A 2 4
A=z, olFAl . &+ 4
- T A EA B BT w7l AR el AY
(2004) - Ei=

A5 ARATE



Nr
B

o

I

] ]

T
=

A4

< AARES S 2 (Oliver, 1993),

L
R

27193 Bdd 7 A

A=A
=1

xo0
P2

ER
7+ 2

=

Aol 1 Al

Tl 9 e

of thet
Al 35 2=

=

=

el

urs] a1 Qlth(Bearden & Teel,

1983; Oliver, 1989; Anderson & Sullivan 1993; Maute & Forrester,

1993).

e CRERE-E

™, o] wofell M MAT= A Fujerel e it

A7

3} A

s
h=g

7}ol a1 (Anderson et al.,, 1994),
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[e)

37}

1]

v
=

N

N
Ao

i

o Bes 47

I s T e A B R i R

3]

AHg

S
=

™
7

Zolt}. weba A g AFL §PFE Zho

=

o

==
JLS

= 7l

°©

A= 7t

A e Y AueEel ohel M o

o] =}

0

Jo

ol
=
N}

0
i

g7

FAE bR og 7 e

= AFAHNI} Aduct g

_67_

Aoltt.
o},

]

PR

L —

R
(e}

o] £o]



shAl ¥ oz, Rtz AlEAA I ZdEg Wobd B4 EAX T dold
oxA uAL ERESEHA "Htks Zojv(Westbrook, 1987). <74
EAAF A SHEA kel At o o)Ee] @A R ]iskd vl
g age Ay & TR e vE ZIdEHY V134 wwE vlg
Aletar kel vk GEel £ gEUE Add SS dev
(Dwyer et al., 1987). 74]‘:}7} o A MAE 21 e TEEE
o] F¥ste JT(FALEY =& F4, A, d =& Auin) el tis|
A didks] ek, oxl R 159 #Ale g Bty &
ATk (Crosby et al., 1990). &, A#}ACox N2 JAFTH Faa=
2HY sEetA HHEA gow, Aety] AFH IEAERFTEH 7=
IANHE J—JX}Oﬂﬂ] gatd A9, A= dAsHA Ik (Dorsch

et al., 2000).

AR Fo AR QS Aztd FHI Agielr, WL AlEo]
o] Hool ST Hiehe A s
(Anderson et al.,, 1994). o]9} #A#AF ] ANy AHE HAPA
A EE 94 Lewis(1989) = 7199 & ¢ ]

Aul A gFE ALo= AU AS djsts 3AF S} 4]
otz n 539 Az aAs o gFRt Ao FaAldef

shar, Al R, ATIAE, #907) 2en g4 WA R

R
d

|
rlr mlo

ol
il

<
AZEARD AAY AR FAHE & A EAEA geva A
skl oM, o]z AMu|AoA o] Fujxtel Fujap IR Ao Ag dATk
gk 4= Qlth 3 Crosby 5(1990)2 A =& AH| A= vl A
Aol & Sl o= ALY ATl FAglol AV
ol Al o] vl FAle 7HA L dvkE A gnletd, o=
ALY A ool g A F (trust) &} 9 (satisfaction) o] F 7}A]
Helz 9T s
o] ¢le = Cadone®} Turgeon(1988)> A8 AH|AEAe| tigh 11
o] BNt WSS S £ASEY] Blwskgle=d], nAEe] 7HY RESS)
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o= AHAEL, 249 4, T4 HE F9 £o=
Uelbted, /b EUEsta Qe AR FAabs ALk, dAEH
el w% ERE, AulA 49 o7 vERg
Dube - Renaghan®} Miller (1994)+&= 2219 A, w79 vthekAd, 29
7], &219 Aol tigk d#A, Wl%lﬂ SAHA S HEA, FAHe] =

1=
=
gw
[
o
k_‘
—
=)
L
L
ue)
é
=
_<‘>L
.ts
—
-3
x

el wh, dnbx o HH]/\Oﬂ e =4S, =
3 w7 T 479 FE o7 =AY EE
o

[e)
FAAE 74, &4 A D el o

o
ul

S
o,
Hoox

AYPOZRE 7= £97] 59 £o72 UES we Ao
2 A AT
Ho] AT

oA AL - AP - FAF(2002) = SEHBEAETF] A
L = b oAFolM ey AERS

o] E& AMu|A S FHsts Au|AAAe|xZe] Ay s, Ay
715 &2 570

om, o] g4l -
AL MEHFZH NS
o] :olxé@od FEFE v A= Ao ZE YEST E3F Homburg®t Rudolph
=2, 971, Adl2el dig oAk

f]le] ARk
A

°]+(2003)

5@3}%\%‘:] AMEl2 A, ARG el A Ao 7HA <]
et Ao ert AN dEFE o A v A A2 YEY
7199 7HA A=kl gk AARE S Al A BFA

webA Ao A= ofm A7 FA (3P ol wisEke] whRell &=
n3th= Kotler (1996) 9 olwA|= A (3 3 whhel &
S vx = #AE HSE Bigne 5(2001)9 AT, #ojs wHE o1
= B4 54 dFS mXvh= Bolfing Woodruff (1988) 2] A3
AT gzl oA AFE Lewis(1989), Crosby 5 (1990), Dube -

>
3
2
o
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4(10.9%) o2 veht AEd) As/EA3} distu Ast/E=<ol 7HE w

_98_
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o] g=7]o] ojME AFA Huhrb 121HOE 25.7% ZFER Y9

114 o7 24.3% o2 vUegon, R o= FHe H
o] 185 0% 39.4%, 2l A&o] 155802 33.0% «Oo% e
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<R 4-1> #E29) Rl A 54
H o d g = Bl =(H) B & (%)
. T & 273 58.1
= o = 197 41.9
21~294] 107 22.8
30~394] 181 38.5
40~494) 117 24.9
50~594] 54 11.5
6041 o)A 6 1.3
aZE olst 35 7.4
. AT Ag/ES 170 36.2
B sty A /= 214 45.5
g Ask/EY o) 51 10.9
GEEE: 35 7.4
A/ 104 22.1
THEA G, WA E3) 27 5.7
AE/7 e 59 12.6
A (/2% 21 4.5
ol /A8 2~ 143 30.4
s A 14 3.0
F 5 51 10.9
71 ¥ 16 3.4
1007k o3} 49 10.4
101~200%H 109 23.2
= 201~300%+¢ 112 23.9
-7 301~400%-¢ 87 18.5
401~500%+¢ 64 13.6
5019 o)A 49 10.4
A A1S whgr] 9 al 91 19.4
7V, AR gke] A AL 113 24.0
EAE K] 114 24.3
AT 12 o) 121 25.7
71 ¥ 31 6.6
T g 185 39.4
oo Ay 155 33.0
#Q1e] 3 16 3.4
°]4 #e 79 16.8
71 ¥ 35 7.4
1~23] 287 61.1
3~43] 128 27.2
53] o4 55 11.7
A& 135 28.7
oAb 116 24.7
3 F 141 30.0
O 78 16.6
Al 470 100.0
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Al 2 A ARE YW EdE 74

BE SAAE oo & F A9 FoF 54l o o= =
dATe 227t 5ol A e AE X (reliability) o S A7F =%
e AAdE SHs s AEE U= B = (validity) & 2t
=, AFEE A4 ghol wiglets] geva 7P e W RiEyE 54
A o= FE Aol A LS AARE THAE ARME e,
B SAET7E 2ARPE SA A s SA WS el &
e AFE] AdE & SAST A5 s

A F & (reliability) & L3 7d o] dlisl
e A& 7S Dot Aoz 5

O_u

A4 (consistency), I157FsAd (predictability), <4 (accuracy)
s #EE Jidelth AFRAS ASE] A o= AR
(test—retest method), Bz %2 (multiple forms technique), Wkt
H (split—half method), Cronbach's e % & o8 77} JJoy 2 o

ToAAE AFEE Jid Feld d8 1Fstal = Cronbach's e 3=
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=7 sual Ba lu (i, 1999).
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AT E TAHE 6 0 6 .869
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4=6>1AM Kol uiel o] HFEpdd ¥ drdetgdo] gy
¥ Aoz ety

d

<E 4-6> AFAE 3 Bl E 24
T & Qs 8% |Eigen—| , o
(Factor) (Variables) 1 value | &= &
Yol Al A Al o] &3k YAEFS] FH| .82
AT, A=A, Tg5oA ol & AF .80
o A |ERlefA FHAoR FIt .79
- 3.640 | 60.674
FHAE (Aol 9= 79
ERRlo A dAERS] F2 H TR 77
A Ee] gi&l v T4 .70
KMO .897
Bartlett 734 1182.72 FEA 60.674
T .000

L 9%1FE W T AL 84 P Kaiser AR Sl WleHel

A QRAFAIS 471 o]e] SAHF TR FH EokA o|v|A|, #
AL, A uMFAA T tieto] AAstith EAHAG oA TG A}
S AsAIZI = FEES AAENY. 4 dAERE 502 H A
HE =Fct7] A% AR=E Hrketr] 9ste] GFI(Goodness—of—Fit
Index; = .90°] ®}#H&]), AGFI(Adjusted Goodness—of—Fit Index; =

.90°] ®}&H#), RMR(Root Mean Square Residual; .05H.T} ZS44=
v=2]), RMSEA (Root Mean Square Error of Approximation; .05 ~
.080] u}&+4)), NFI(Normed Fit Index; = .90¢] uFg4]), 2 (&
= utgA]), ¢ 2 o oig pgt (= 057} utE3]) & o] &kl th(Hair et
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al., 1998, Chapter 11).
7 ZEHAEZS] ZakA oln x| (W)

2ot oluA] digh gly QAL 2k ou| X 7F Bl 2Rl
Ao X8, 2ok olw|A 8] F 7hA] AR o w g E Tkl sFYle R
2 7 eRglAkde] 2k o]u| A E ke THE B flste] 1At
2 A (high—order factor analysis) 2 2 A] &} th
WA AR, <GEA-T>oA gF o] 1k A A AAEHJD 1271 =&
e 18 g WA, dAERY BEAAY, A&7
A& F)o] AQlE o] 97) w&o] ZakA ojuAE
= etttk 7 7HA skeiakdel 97 wE o R 7 =
sk olu Ao digt AgtE 552 x? = 72.58, AHFE=(d.) = 26, p
= 0.000, GFI = .97, AGFI = .94, RMR = .041, RMSEA = .062,
NFI = .94, CFI = .96%1 Z1 o= veh} dutzo=w #A3ket 21 0% e}
wtet.

KE 4-7> 23~ o|n|x] A QlEA

T 7 QAW

- BEAF t
(Factor) (Variables) BEAT &
A8 A A7 A 70 15.91
AIHol FAHHD 71 16.06

AAAE FAF D &F AE . .
73:@(73@ Hg T o ™ }‘o 48 10.17
A AQ1 2 AA AL .68 15.37
A&7 ssk oz QALY AE AME .59 12.81
Rt A JHAE FREk e 56 12.06
A7 Ak 20% F7F A= QA .35 6.89

ESkA x| &7)=3F Al A

Armg E7ReR A 70 14.57
A gt A4 FFo] =2 X 75 15.58

x? = 7258, AFE(d.f) = 26, p = 0.000, GFI = .97, AGFI = .94,
RMR = .041, RMSEA = .062, NFI = .94, CFI = .96
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AEASF t 7k

18.68

7} g g ol i A oA Fu)/

Gon= F 74 39
Aol #olmE A= 7HE B flske] 1R (high—order
factor analysis) = A&t}

WA AR, <GE 4-8>ellA gk o] 1k A A AAEHJD 1371 =&
T 270 (0] EAF, TAAEES dAERe] g Wing s}
o] Alej=e] 117] o] Holng FAst: o= YEwt F 7HA
sk abeel 117 & o® 49 A Ze gist AFE AFES 22 =
126.38, A% (d.f) = 43, p = 0.000, GFI = .95, AGFI = .93, RMR
= .044, RMSEA = .064, NFI = .93, CFI = .95% Z o= e} zdnk
How A3het Ao®m Vel

~—
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<E 4-8> BOIE FAH QIR

T 7 FEIEES ~
3 =24 t
(Factor) (Variables) BEAT a
d2E% A9 gste] 244 .54 11.64
dAERE YoA Za3h .70 16.11
TUYAEZY £ o] W 62 13.76
S g aes pa A%, dEY AAe] e A 67 15.23
7o
dAEZo] 28, )AL A .60 13.13
TH sUYAEZH 212 .64 14.29
ol g5 7|F HE .49 10.46
AHerehs w77 & 75 17.36
Lol that Abs] Fel %] 9] 914 .60 13.05
ety
A2 AA| 77 18.06
PEI A 71 16.33

2% =126.38, A% (d.H) = 43, p = 0.000, GFI = .95, AGFI = .93,
RMR = .044, RMSEA = .064, NFI = .93, CFI = .95

AEAF t 7k

= 1,00

20.09
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RIEA Axp T FEolAM 27 FEel AA

| 12 24 AAHAED 7 £ =

=, ZldgEel de FRe AT Ad4) el

Alel=e] 571 ol uARHS Y5k Ao E YERGTE ARk

X 0.13, AF%=(d.D =5, p = 0.0012, GFI

= .98, AGFI = .95, RMR = .029, RMSEA = .080, NFI = .97, CFI
= .98ql Zo= yeh dnbHow A Joz ek

)
Il
\]

AR gRl4 QRlimy
=] [oXe) 2=
(Fitz—;) (\;;rfafl—('e‘s) BE=AT t&
HAER AJEe] 68 15.02
w219 sk Zo] vk 69 15.18
IR g 83 Aula o] A A .62 13.26
7ol gk v]g-2] AEA .69 15.20
7t el gk Fojald e AEA .63 13.71

2? = 20.13, AHr=(d.f) = 5, p = 0.0012, GFI = .98, AGFI = .95,
RMR = .029, RMSEA = .080, NFI = .97, CFI = .98

AEAF t g




AAFY R o H1A QAR A3} 67 BEelA 27 GBo) A
A7k FGIth <E 4-10>4 g 2ol 13 BA A ANHLY 67) T

74 o A o el 2ELe FA)o] A
gt 2o vehgth wAFY

= 1.00, AGFI = .98, RMR = .014, RMSEA = .053, NFI = .99, CFI
= 1.00¢1 Aoz Y} Atz oz Asst 7o 7 byt

=] o o]l 2=
(Fitz—;) (\;;rii—atgl—('e‘s) BEAT tik
A AE el v F3 A 73 16.95
3 A [ERleA s Aem F7t 72 16.63
THE gl gAaETe 2o A R 77 18.14
A, A, s5A ol & A 78 18.60

? = 4.64, AHFEW.D = 2, p = 0.098, GFI = 1.00, AGFI = .98,
RMR = .014, RMSEA = .053, NFI = .99, CFI = 1.00

AEAF t g

<IH 4—4> IAFHAE FAF QA



4 ZHHE BYE P}

Az QRld A g14 QRIS B3 dHE SHHEY SHE
& (measurement model) & w43t A3}, <3 4-11>4 %} o] F3 =

)

T+ x? = 54.18, d.f = 59, p = .065, GFI = .96, AGFI = .93,
RMR = .033, RMSEA = .038, NFI = .95, CFI = 1.009] %<& 2zt
ZAo® ety 7RIS EAsked & FErt gle AoE vEkw
H 771952 Cronbach's ¢ dWtd o=z @
ol R & 757 ~ 8699 S z= Zlow
YERSETE =8 HEFBA T 5A (trait) o]l AW EE WSS ke Hd
Al 2% 3k (Average Variance Extracted; AVE)E 51 ~ .659] #<
zZb= Z1o w2 vk olef 2 A= AUNE A RS 73 AVES)
59 7l #ET 2 Jlolu wEbA o] FEE2 dY 74 iE =
e B S 7HA L Jlew, o] dE=5 ol&ste] 74 JidE e &
Gl Ak Zlo] AAgk o= Helt
H 2 o] g ERGA] (discriminant validity) > 2784 ¥ o2 H 7}
SHTE WA WS 1o Aol AR TEVHE dotry] Slete] Al
= k9 Ao o] 1xt} ZerkE A H gt (Anderson & Gerbing,
1988). w4 A3}, <3E 4-11>0M 8 Zo] Zapx oju]A], #hoix, u
2k AA#AE 00 ~ T4E YERRTE E

st w45 fleke] AVE ghel A3Mdzte 23 akAl
T A e A3t AR E HESH Y (Fronell & Larcker, 1981).
=, 7 7ANEE U HEE o] AVE ol 1 ANEREY g
AT A 7 Boy ad W gdido] Sl Zolth AE Ay, <&
4—11>0A 9} o] T+AMEESL AVE #2 51 ~ 6591 ¥hdof] A
T A @2 .09 ~ 55 YER B AdFRFe o]gH NI ES] A
TE2 B g4 S g JE A 4
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CE 4-11> 24 AR A By w4 A3
P — % _;-,_? 1 ;“éﬂl%i 1 "27_7_74] ; .
1. }&44 3.41 561 |1.000
2. ZatAAIAE | 3.61 593 | .625|1.000
3. TH/58A 3.18 | .638 | .401| .331|1.000
4. r=bAy 3.49 | .642 | 424 417 .581|1.000
5. A= 3.43 | .568 | .481| .469 | .542| .595|1.000
6. IAFHE 3.49 | .607 | .467| .402| .540| .527| .742]1.000
Cronbach's « 812 757 | .852| 797 | .844| .869
T0a A=A 79 .69 72 .80 .80 .84
AVE " 51 | B2 | 65 | .60 | .54 | .57
x? = 54.18, d.f = 59, p = .065, GFI = .96,
A g AGFI = .93, RMR = .033, RMSEA = .038,
NFI = .95, CFI = 1.00
* p < .05
a. FAFe mFeak 473 (two standard—error interval estimate)
o] 1% EF3A L.

b. AVE (Average Variance Extracted)
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7hH AR e

ol

7}

<29 4-5>= & ATl AjkdE 7 104 7HE 67HA1& A5 3H]
et AP Fxga] 2ot

LISRELS o] &3 B4 A3 <78 4-5>0 A vpe} o] AA| &
o] A= A5E & AYets AoE YUeRth(x? = 54.18, df =
59, p = .065, GFI = .96, AGFI = .93, RMR = .033, RMSEA =
.038, NFI = .95, CFI = 1.00). =3t AF+2E #4 A7 H3e A5
= n% A ZAow wulyo] Ao o] &8t}

<™ 4-5>o4 B F Ql%o], & AFEHAA AT F 6712 71
7Fe-d p < .055FoA] 4719 7Hdo] EAF o §-o8ta 2719 7HA
o] 71ZE e AFRYo] =EHIT
WA #ol%, AR aAFTA Tl o FiA 1% *gﬁ%w;, 723&}
2 oln| 2|7k By o) wA e FEFS(R? = 0.43), 23k~ o|u|A]| 7} 17
HEo] X PGS (R? = 0.43), A on| A7} uAFAEo 11X

= FF2R? = 0.35) 9 %2 d9go] = Ao= et

2
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'SA2 | | SA3| | SA4 | SA5| | sA6|

LOH 1

0|0 Xl

LOH 2

INV 1

A el wAlL AA vl AL O ) o] e .
x? = 54.18, d.f = 59, p = .065, GFI = .96, AGFI = .93,

RMR = .033, RMSEA = .038, NFI = .95, CFI = 1.00
<1 4-5> AFEF AF A
ol T AFUHEE HAFE B ol el 2t

Wb A7t A%

= Aol o] 8w Eoka olnlA|, wok, uARS, P IS YR
T TANEE ke Al gk THE s AFE] fAstel FREE 24
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D TxEY 4T

HA, ZF FANEE T
<E 4-12>9%F o o]lE X3
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N 1:011
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A7 1

O 2ok ojujx| e} o -ete] A
=AM

EoFA O]U]X]“ HgoAxe] F(+)9 I+
JJr AZAT S 65, t#h 6.62% p < .001 &
o WAL Ao vebdth webd b 1S Aes gl

u|z Aolgl=

@ Z3tA olmx| 9} AR e] 7
Fotn o= aARS A (+) 9 S vE Aol AT
S AT A, AEAT 2 .25, tih 2.132.% p < .001 FFlA
FA FFE v = Ao® Yebsth kA 7P 25 AP e
© Z3tx olmx| e} uAMFAH L] A
23k olu A= AAFAE F(+) o] FFES v Folghs ATt
2 —0.24% p < .05 59

Ao Vet e 71 3L 7]

438 A58 A3 ARAS
%

A A S vAA
ZHE] .
@ HArel nARESte] A
Holes Ao A (+) 8 dFE A Zlolghes A7 7 45 A
T A, AZAGF 32 61, t3 4.51% p <.001 FFNA F2 A<
WS A= Adow dehstth webA 7Hd 4= A9 e Sl
© #oAEe} uARESI] B
Bolms BATAEE F ()] dF& v Zolghs AMd 5E
ol 24
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ASs A, AEAFT 2 .25, t3#h2 2.1322 p < .001 F=elA
[X= o= vepgth weba 7Hd 25 A" E I

Fotn o= AT H(+) 2 FFE nAH FojgteE ATt
3& A Ay, ARAS 3 —.02, t#> —0.24% p < .05 5ol
Fohe A0® vEbstth 28y A - - a v

Al 2 A3 ARAF 2 .59, t4h2 6.58% p <

2 5% % a9E B4
001 76l A fo219l G M)A oz ekt 744 38 A9

gol i nARS] ()9 JFL vA Aolgte AT 4E 7
%

EAT .61, t3h2 4.51% p <.001 FFollA 73

AT = aAFAAE A (+H) 9 J&FS vjE Holgtks AF7Hd 55
2 ke 07, t3E 0.48% p < .05 FEAA Fo4

A FEFE WAA K3k FHOo=E Ve 7Hd 58 717HE ST

<E 4-14> 75 A3 99k
: 3 = A ax a7
7 1| ZEkA oA | — o = A = 2 e
7Hd 2| BakA oluA] | AN A = A =
7hd 3| Zaks oluA] | — AT E 7]z A =
T S A - LA A el A e
TR B s = - AAMFHE 7 7t 7] z}
7V 6| AN - INEAE 2 = Z e
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Impacts of LOHAS Image and Involvement
to Customer Satisfaction and Loyalty Perceived

by Hotel Restaurant Customers

Seo, Dong Gu

Department of Tourism
The Graduate School
Gyeongju University

Supervised by Professor Joo, Hyun Sik

(Abstract)

In recent years, we have experienced a conceptual shift from

‘WELL—-BEING' to ‘LOHAS’ that prioritizes health, family and self
orientation over anything. This paper has made a progress in the
empirical research on LOHAS conception and in finding alternatives to
apply strategically this conception to the hotel industry.

This empirical research examined the conceptual structure on LOHAS
and the impact of LOHAS image and involvement to customer
satisfaction and loyalty in perceived by hotel restaurant customers. In
addition, this paper has also explored the acceptance legitimacy of the
LOHAS conception by hospitality industry and proposed its strategic
application model.

Some hypotheses were formulated to achieve the study purpose
using the research model drawn from the past research results, and
the empirical survey results from 580 restaurant customers in the

deluxe class hotels in Seoul, Busan, Gyeongju and Daegu were used to
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test the hypotheses.

The analysis methods include the frequency analysis, the exploratory
factor analysis to see validity of factors in the study model, and the
confirmative factor analysis was also used for double check of the
validity. To verify credibility of each item and factor in the model
using Cronbach “ s alpha coefficient. Also was employed the LISREL
(Linear Structure Relation) enabling to see the relationships of
individual items and factors to direct and indirect effects within the
entire structure. As for statistical analysis instrument, SPSS/PC
Version 14.0, and for hypothesis examination, LISREL (Linear Structure
Relation) 8.30 was used.

The study results can be summarized as follows:

First, the hypothesis 1 saying that the LOHAS image will have a
significant impact to the involvement was found to be true with a
positive(+) one at the significance level at p < 0.05. The hypotheses 2
and 3 expressing that the LOHAS image will have a significant impact
to customer satisfaction and customer loyalty were also found to be
true (positively at the significant level p < 0.05).

Second, the hypothesis 4 saying that the involvement will have a
significant impact to customer satisfaction was also proved to be true
at a positive(+) significant level(p < 0.05). However, the hypothesis 5
meaning that the involvement will have a significant impact to customer
loyalty was proven to be false.

Third, the hypothesis 6 saying that customer satisfaction will have a
significant impact to customer loyalty was found to be true with a
positive(+) one at the significant level(p < 0.05).

The analyses above provide some theoretical implications as follows:

First, the study results have contributed to the progress of the
theoretical foundation and 1its further generalization related to the
involvement of hotel business, customer satisfaction and customer

loyalty.
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Second, tourist hotel's market segmentation, marketing mix, market
goal, and restaurant's positioning strategy, the LOHAS image of hotel
restaurants will be instrumental in building a better strategy through a
variety of interactive relationships with customers.

Third, apart from the existing many image—related research methods,
this study has provided a more specific and specialized research
method by approaching the LOHAS image of hotel restaurants.

Along with theoretical implications, this study has also practical
implications as follows:

First, with the hypothesis saying that the LOHAS image and its
involvement have some significant impact to customer satisfaction and
customer loyalty has provided some practical implications for potential
hotel business owners who are willing to introduce the LOHAS in the
near future.

Second, as seen in theoretical implications, this study results will be
used as foundations to create new menu and will be resources on
which to determine the policy for LOHAS's social trend and orientation.
Finally, it will be useful to broaden the horizon of LOHAS concept and
to promote hotel restaurants as well.

Third, this study has shown that customer satisfaction has a positive
and significant impact to customer loyalty. This cites that for better
business of a hotel, customer satisfaction should be an antecedent
variable to customer loyalty. In addition, this study implies that loyal
customer should be the most important target that needs in—depth
analysis to improve business. In terms of customer loyalty, useful are
the items such as the rise in purchase frequency and amount, the
reduction of expense, the favorable—word—of—mouth effect and such.

More understanding and reinforcing customer demand analysis based
on the study results will be valuable resources to establish more
reasonable marketing strategies. Hopefully, the study results will be

useful to the academies and practitioners for hospitality industry.
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