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(Abstract)

The purpose of this study is to help recognize importance of silver clientele base for resort hotel,

to understand characteristics of silver customers' behaviors for selection of resort hotel, to identify

selection attributes of resort hotel for silver customer for market access strategy development in

order to ensure their satisfaction to ultimately come up with marketing strategy so that resort

market can approach silver customers a sub market.

To achieve these objectives, this study tries to understand the needs of senior citizens when it

comes to resort hotel, examine characteristics of senior citizens' behavior as consumers, research

silver customers' overall purchasing behavior in relation to hotel selection and identifies attributes

that are considered important during hotel selection.

<Diagram 1> studying model
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This study targets silver customers to focus on demographics related variables and traveling

behavior, elements that affect hotel selection attributes to classify them against theoretical

background for empirical analysis based verification. Accordingly, empirical research is

conducted based on conceptual causality such as <Diagram 1>.

This study selected the following method to achieve the above mentioned objectives.

First, study of literature published on general theories and research performances, both in and out

of Korea.

Second, references, statistical data and periodicals published in tourism related organizations.

Third, empirical study based on survey questionnaire, targeting silver customer who use special

class hotel in Gyeongju based on empirical research.

To achieve research objectives, survey questionnaire used as data collection tool was configured

by using results of existing researches and theories.

First, this study targets silver customers who in Korea may be considered those whose retirement

age starts at the age of 50 and who use resort hotels.

Survey was conducted from April 1, 2006 to April 30during 30 days, and total of

500questionnaires were distributed, of which 300 were used for research excluding those poorly

answered.

Statistical package, SPSS/WIN 12.0 was used for the analysis of collected data.

The following are the results of the analysis conducted in this study.

First, demographic characteristics of the sample used in this research are 133 men (44.4%) and

167 women (55.7%). As for age, 143 people (47.7%) were between the ages of 50~59, 102 people

(34.0%) between 60~69, and 55 people (18.3%) are over 70.

Second, analysis of traveling behavior related characteristics show that silver customers traveled

mostly 1-3 times in Korea, preferred Spring the most, travel mostly on weekends and holidays,

their main companions are their spouse, travel mostly for tourism etc. As for the key

considerations during domestic travels, they are scenery at the vicinity, convenient transportation

and convenience. They collect lodging information mostly through others' suggestion.

Third, analysis of the silver customers' traveling frequency, silver customers who travel at least

eight times or between 1 and 3 times prioritize service, convenience and functionality in this order.

Meanwhile, silver customers who do not travel or about 4 to 7 times prioritize service,

functionality and convenience in that order. This shows that silver customers consider service

(sanitation, cleanness, rational price etc.) regardless of frequency of travel.

Fourth, analysis on the difference between resort hotel selection attributes following season of



preference for traveling and traveling period shows that the silver customers who travel during

Winter and holiday season prioritize service, convenience and functionality.

First, analysis on the difference between resort hotel selection attributes following traveling

objectives show that those customers who participate in meetings and assemblies prioritize service

and convenience, while silver customers whose objectives lies in tourism prioritize functionality

(facilities inside hotels, connection with tourist sites at the vicinity, hotel's location and

environment at the vicinity).

Sixth, analysis on the difference between resort hotel selection attributes following source of

traveling information shows that the silver customers who find traveling information on traveling

magazines or newspapers prioritize service and functionality, and those who find information on

the internet prioritize convenience.

Seventh, analysis on demographic characteristics following silver customer's resort hotel

selection attributes shows that except for parts of gender, education level, occupation and level of

allowance, they priority mainly service, convenience and functionality in this order.

Eighth, analysis on the difference between resort hotel selection attributes following gender

shows that the men prioritize convenience, while women prioritize service and functionality.

Nine, analysis on the difference between selection attributes shows that silver customer prioritize

service, convenience and functionality in this order.

Tenth, analysis on the difference between selection attributes following education level shows

that there is a difference depending on education level, and that there is significant difference

between graduate school grads and college grads.

Lastly, analysis on the difference between resort hotel selection attributes following occupation

shows that those who work in services, simple labors, agricultural and fishery sector prioritize

service, functionality and convenience in this order while professionals prioritize service,

convenience and functionality.

When silver customers are perceived from the above mentioned results, they do have demand for

resort hotel as silver customers. If and when marketing activities are unfolded for the silver

customers, it is necessary to first understand their specific needs, and then develop marketing

strategies to satisfy them.

Limitations of this research and the direction of future researches.

This study has the following type of limitations.

First, because the sample was limited to the resort hotel users in Gyeongju, it was not able to

increase reliability of this data. In the future research, a wider coverage of different regions is

recommended.

Secondly, because the research target is limited to silver customers, this research fails to conduct



comparative analysis of senior customers with general customers. In the future research, such

comparison is recommended to come up with more realistic results.

Thirdly, situational elements among the attributes that are considered for the selection of resort

hotel were not factored in.
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